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AUTUMN MESSAGE OF THE SCIENTIFIC DIRECTOR
Dear Readers, Distinguished Friends,
It is autumn once more and at such times I always remember the famous poem Autumn
of genius Aleksandr Sergejevich Pushkin composed in 1833:
A melancholy time! So charming to the eye!
Your beauty in its parting pleases me I love the lavish withering of nature,
The gold and scarlet raiment of the woods,
The crisp wind rustling o'er their threshold,
The sky engulfed by tides of rippled gloom,
The sun's scarce rays, approaching frosts,
And gray-haired winter threatening from
afar.

Унылая пора! очей очарованье!
Приятна мне твоя прощальная краса —
Люблю я пышное природы увяданье,
В багрец и в золото одетые леса,
В их сенях ветра шум и свежее дыханье,
И мглой волнистою покрыты небеса,
И редкий солнца луч, и первые морозы,
И отдаленные седой зимы угрозы. .

The school-year has began and, across Europe, thousands of students are starting or continuing their
studies in higher education according to the Bologna system at diverse universities and other institutions.
ERENET members are active implementing their Project on “Entrepreneurial education in selected
European and North-Americal countries”, under the leadership of the Economic Faculty of the Petru
Maior University in Targu Muresh (Romania). It has already been agreed, that they will review their
finding and best practices during the International Conference on Economics, Law and Management –
ICELM3 - to be held on 4-7 June 2008 at the same university.
At the end of November, a team of the ERENET membership will participate in a special Workshop on
“Strategies of Development of Entrepreneurship and SME Sector in the Black Sea Economics Cooperation
Region”. This will be held in Istanbul in the presence of Ambassador Murat Sungar, First Deputy
Secretary General of the Permanent International Secretariat of BSEC. Mr. Jan Senkyr, Resident
Representative of the Konrad Adenauer Foundation for Turkey and Representatives of leading Turkish
and Greec SME support organizations will be present. A comprehensive Report will be prepared based for
this event All the experts preparing an evaluation of the SME sector in geographically neighbouring
countries are Members of the ERENET Network, and express their views independently of their current
Government authorities and outside any political parties. The aims of the study are (i) to review the
current situation in the SME sector of the BSEC countries; and (ii) provide assistance in strengthening the
activities of the BSEC Working Group on SMEs as well as enhancing cooperation between all the
stakeholders and SME policymakers.
The ERENET Network welcomes the following new representatives since our last publication: from
Canada: comes Dr. Laurence Hewick, President of Hewick Research Inc. and Director of the Hamilton
Incubator of Technology, from the Caucasus we welcome: Varazdat Karapetyan, Vice-Rector for
Education of the Gavar State University from Armenia, President of Chamber of Commerce and Industry
of Gegharkunik Region of Armenia, and Alakbar Mammedov, Professor of Khazar University on
Business and Contract Law, President, National Confederation of Entrepreneurs (Employers’)
Organizations of Azerbaijan Republic, and from Croatia comes: Vladimir Sabo, TEST Program
Coordinator of the Institute for Technology – HIT.

Dr. Szabó Antal
Scientific Director of ERENET
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Torben Bager
Professor
University of Southern Denmark and
Managing Director
International Danish Entrepreneurship Academy (IDEA)
E-mail: Torben Eli Bager <tob@idea.sdu.dk>

ENTREPRENEURSHIP TEACHING AND TRAINING IN DENMARK:
OVERVIEW AND POLICIES *
OVERALL STATE OF PLAY IN DENMARK
1. General assessment
Entrepreneurship education has been high on the political agenda in Denmark for more than a
decade. In 1995 the Danish parliament decided a strategy to promote entrepreneurship/innovation teaching
at all levels of the educational system (Betaenkning 1301). However, implementation largely failed. The
Danish Global Entrepreneurship Monitor report researched the situation in 2001 (report available at
www.gemconsortium.org), concluding that Denmark according to expert interviews and population
surveys were performing rather poorly at both the further educational level and at primary/secondary
school levels in comparison with many other countries. However, the report and subsequent monitoring
also concluded that growth could be observed in teaching efforts in the field, particularly at the highschool and college level, while teaching in primary schools and universities remained very weak. These
reports led to establishment of a “vision group” by the Minister of Education in 2001 which resulted in a
number of new initiatives, among these a Ministry of Education supported portal for entrepreneurship
teaching info (www.ivaerksaetter.emu.dk), establishment of a new public-private foundation for
enterprising behaviour/self-employment in 2004 (in Danish: Selvstaendighedsfonden, encompassing
Young Enterprise - Denmark) with its prime focus at the educational system at primary/secondary levels,
and, the same year, formation of IDEA, the International Danish Entrepreneurship Academy, entirely
focused at entrepreneurship teaching in higher education (38 universities and colleges are IDEA partners
in December 2006, encompassing business as well as non-business institutions/faculties). The high
political priority to the field was confirmed in 2006 by a high-level private-public council headed by the
prime minister (www.Globaliseringsraadet.dk), suggesting a number of new initiatives. In January 2006
the Ministry of Education also launched a policy implementation report on these issues. These policy
statements and plans have been accompanied in 2005 and 2006 by a number of new initiatives, generated
or supported by IDEA:
- Development of an International Master Education for Entrepreneurship Teachers and Trainers
(starting October 2007, organised by a consortium of Danish/European Universities),
- Development of a Diploma Course for Entrepreneurship Teachers, aiming at post-graduate training
of Danish teachers, particularly at college level (starting September 2007),
- A 1 year course program for teachers at high school level,
- New research/development projects on innovative pedagogy and didactics (incl. a Ph.D. project)
- New teaching materials such as text books, a programme for digital entrepreneurship cases and the
development of advanced venture evaluation software.
A complete list of courses and educations at Danish universities and colleges in the field of
entrepreneurship and innovation is available here:
http://ivaerksaetter.emu.dk/lvu/uddannelse-samarbejde/kursusoversigt/
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WHAT TO TEACH?
2. Integration of entrepreneurship across the curriculum
Teaching efforts in the entrepreneurship field must consider a number of basic questions:
What are the goals of the teaching effort, particularly whether to teach about entrepreneurship, in
entrepreneurship or for entrepreneurship (or some combination),
- Which group(s) are targeted,
- What context is appropriate (e.g. entirely inside a college/university or partly outside),
- Which pedagogy and didactics is appropriate in order to achieve entrepreneurship learning goals as
well as personal goals.
Danish universities have tended to focus at teaching about entrepreneurship as any other academic
discipline, but are now increasingly acknowledging that they need to teach differently in this field,
including training action competences and cross-disciplinary competences. Colleges generally – as they
are not research based – tend to teach and train more in and for entrepreneurship.
Most Danish colleges and universities have introduced a start-up course, often organised as a
business plan curriculum, in some cases supported by business plan competitions such as Venture Cup.
Such courses involve introducing students to topics outside their specialisation, e.g. teaching technical
students commercial topics. Also a number of Danish universities invite students from various faculties
and educations to enter these courses and typically cross-disciplinary teams are formed to explore concrete
business opportunities.
Business plan curricula are, however, increasingly disputed among Danish entrepreneurship
scholars and teachers. Supported by new theory, such as ‘effectuation theory’ (www.effectuation.org)
teachers increasingly acknowledge the limits of the causal/planning perspective in a field dominated by
effectuation/action logic.
While Danish institutions are quite strong in instrumental start-up teaching, they are much weaker
in courses aiming at the ideation phase (generating ideas and exploring opportunities) and the post-start-up
phase (growing, internationalising and consolidating a new firm/organisation).
Some Danish institutions have full educational programmes which entirely or substantially focus
at entrepreneurship/innovation during an entire curriculum rather than just teaching – or offering - one or
two courses. This is, however, at the moment only occurring within the business economy field. At
technical colleges and the Danish Technical University, as well as at natural science faculties, one course
or a few courses remain the standard – and they are seldom taught as cross-disciplinary courses.
My recommendation is the following:
- All further educations should introduce the entrepreneurship/innovation topic during the first study
year to all students, including the self-employment perspective as a possible career choice;
this could
be integrated in study introduction programmes,
- Cross-disciplinary and cross-institutional courses should be promoted,
- More effort should be laid in teaching aiming at the ideation and growth stages,
- The planning approach (typical in business plan courses) should be complemented by action a
pproach,
- Training of action oriented and creative competences should take place in many other areas than
entrepreneurship. It is a question of how to teach rather than what to teach. Traditional
lecturing,
‘feeding’ passive students, is largely inappropriate in this field and, more generally,
an inefficient way
of learning.

-

3. The specific content for different groups of students
Students in the humanities and the technical/natural science faculties should in this field more
frequently be mixed with business students. The general experience from cross-disciplinary courses – and
from the camp model involving innovative firms and cross-disciplinary students groups – is that students
learn enormously from each other, and generally understand their own specific competences better when
exposed to other disciplines. The entrepreneurship field is excellent for such learning.
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However, technical/natural science students should also be offered special courses which focus on
their specific technology rooted needs such as:
- commercialising technology based ideas,
- patenting and protecting technology based ideas,
- financing high-tech ventures,
- internationalising high-tech ventures,
- selling of technology based ideas/firms and MBO (spin-in and spin-off processes).
For students in humanities the following topics seem particularly relevant:
- social entrepreneurship,
- conceptualisation of new business ideas, incl. language and communication
- user driven innovation and anthropological methods,
- part-time and free-lance entrepreneurship.
4. Teaching content for various audiences (undergraduate, graduate and post-graduate)
The teaching content should basically contain the same elements at all levels, but, naturally, the
theoretical component should be more advanced for graduates than for undergraduates. Gender and ethnic
aspects can at all levels be included in the teaching on psychological and sociological dimensions
(motivation topic and who-are-the-entrepreneurs topic).
HOW TO TEACH
5. Overview of pedagogical tools and methods
IDEA undertook in 2005/2006 a survey among entrepreneurship teachers at Danish universities
and colleges to explore the pedagogy and teaching methods applied. A total of 148 teachers and organisers
of teaching activities responded.
The main result concerning ordinary ECTS teaching activities is reflected in table 1. The table
demonstrates that there is a gap between methods applied today and methods which teachers see as
appropriate. It is particularly evident that teachers want much stronger involvement of and with businesses
and entrepreneurs, while they would like a reduction of traditional lecturing. The table also suggests that
new computer based methods such as e-learning and practice oriented and energising methods such as role
play ought to be applied more strongly.
Some teachers have clearly already adopted untraditional and innovative methods, with 25 %
saying that they teach the field in a highly innovative way. However, many teachers also express some
dissatisfaction with the way they teach today. Only 20 % say that the way they teach this topic is different
from the way they teach other topics, and 28 % state that the way they teach is inappropriate compared to
learning goals.
The responses of the teachers demonstrate that many universities and colleges also engage
students in extra-ordinary entrepreneurship teaching and training activities such as business plan
competitions (Young Enterprise 24 %; Venture Cup 20%) and the organisation of short term innovation
camps involving business people (28 %).
6. Specific methodology and pedagogical tools in non-business studies
The way students in non-business studies learn is not different from others. They, too, need to be
activated and energised through an appropriate package of modern methodologies rather than exposed to a
high dose of traditional lecturing. Being exposed to the entrepreneurship area, however, and social science
issues in general, may pose a particular challenge for these students as they are trained in finding the
correct answer or solution to a problem. In the entrepreneurship field there are often many possible
solutions, and no single correct one. Therefore class-room discussion must be encouraged – and the
teacher has to change his or her teaching role and style from the authoritative knowledge-transfer role to
the facilitator of student-learning-processes role.
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Table 1: Applied and appropriate teaching methods in the entrepreneurship/innovation field at
Danish universities and colleges (score 1: used to large degree; score 4: not used)
Teaching Method
Project based teaching
Lecturing
Group teaching
Exercises
Involvement of people with
practical experience
Collaboration with business
people/enter-prises
Internships
E-learning tools
Role play
Laboratory work
Computer simulation
N

Applied today
1.67
1.90
1.91
2.35
2.38

Appropriate method
1.26
1.93
1.42
1.68
1.30

Gap
+ 0.41
- 0.03
+ 0.49
+ 0.67
+ 1.08

2.49

1.34

+ 1.15

3.13
3.40
3.48
3.74
3.83
148

1.45
2.13
2.11
2.28
2.14
128

+ 1.68
+ 0.73
+ 1.37
+ 1.46
+ 1.69

Source: Majbritt Rostgaard Evald & Anne Kirketerp: Entreprenoerskab ved de videregående uddannelser.
IDEA, Kolding, Denmark (available at www.idea-denmark.dk)
6. Specific methodology and pedagogical tools in non-business studies
The way students in non-business studies learn is not different from others. They, too, need to be
activated and energised through an appropriate package of modern methodologies rather than exposed to a
high dose of traditional lecturing. Being exposed to the entrepreneurship area, however, and social science
issues in general, may pose a particular challenge for these students as they are trained in finding the
correct answer or solution to a problem. In the entrepreneurship field there are often many possible
solutions, and no single correct one. Therefore class-room discussion must be encouraged – and the
teacher has to change his or her teaching role and style from the authoritative knowledge-transfer role to
the facilitator of student-learning-processes role.
7. Specific methodology and pedagogical tools in undergraduate, graduate and post-graduate levels
As the theoretical part has to increase as one move from the undergraduate level upwards,
traditional lecturing is more appropriate at the higher levels than at lower. However, the general problem
is that lecturing about entrepreneurship and using traditional lecturing tend to be too widespread at all
levels at the moment.
8. The knowledge and experience of entrepreneurship professors
Most teachers in the entrepreneurship field have no or very limited practical experience from
being entrepreneurs themselves. Particularly at universities it is very difficult to include practical business
people in the permanent staff due to research criteria. Universities attempt to overcome this problem by
two, often combined, approaches: the hiring of external, part time lecturers with business experience, and
through collaboration with the world of business outside universities.
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9. Involvement of entrepreneurs/people having started their own business
Such involvement is already there to some extent, but more is requested by entrepreneurship
teachers. It should be a two-way process, with entrepreneurs from businesses (and also the voluntary and
public sectors to some degree) being involved in teaching at the university/college, and students being
involved in projects inside firms and organisations. Particularly promising methods are: 1. the camp
model, with students, teachers and business people working closely together during e.g. two days to solve
innovation problems, and 2. internships with students being ‘adopted’ during a longer period by a concrete
firm or organisation.
10. Effective cooperation between higher educational institutions and enterprises
Effective cooperation requires a win-win situation for both parties. Students and teachers have
something to contribute to enterprises, mainly based on theoretical knowledge, and enterprises have
something to contribute to educational institutions, mainly based on practical knowledge. In order for
higher educational institutions to benefit, the collaboration should be long term oriented, e.g. involving
entrepreneurs and businesses leaders as mentors and advisors in the building of student hatcheries and
incubators, or in the development of new entrepreneurship courses and study programs, including
internship programs. For enterprises there should be some short term benefits, too, e.g. through
involvement of student groups in innovation activities, particularly helping firms formulate and develop
radical innovation ideas, and through connection to research activities. Taking these basic rules into
consideration, close collaboration can also be established between SMEs and higher educational
institutions.
11. The mobility of teachers and researchers
The mobility of teachers and researchers between educational institutions and businesses is
generally low. In practice only few experienced entrepreneurs succeed in shifting to colleges/universities.
They usually have to accept a lower income when they shift, and the route to a permanent position is long
at universities. The other way round, only few experienced teachers and researchers succeed in making a
complete shift of career to the world of business. One route forward here would be to increase the number
of part time positions such as external lecturer and adjunct professor positions. Another important route is
the creation of a new category of positions at universities/colleges for well-educated academic staff with
substantial entrepreneurial and business experience and limited research experience. Particularly at
business schools this is important. Such double-faculty strategy is implemented at some American
universities. At the technical and natural science departments and faculties the gap between the world of
business and the world of research and teaching is less, yet difficult to cross.
12. Networks for sharing teaching practises and methodologies
One of the prime objectives of IDEA is to create such a network and knowledge sharing
community among Danish entrepreneurship teachers in higher education. One important way to
implement this task is through national and regional conferences for entrepreneurship teachers. An
international IDEA conference is held once a year (in 2006 about 100 participants), a national IDEA
teacher workshop is also held once a year (in 2006 about 60 participants), and a number of regional
conferences and seminars is also held. Moreover, IDEA and Selvstaendighedsfonden (the public-private
foundation for enterprising behaviour/self-employment) once a year announces funding for development
projects at universities and colleges, usually requiring collaboration between at least two institutions. This
way collaboration between teachers at different institutions is encouraged. Through its intranet, IDEA also
facilitates communication between entrepreneurship teachers, particularly those involved in common
projects, and provides teachers with new e-learning tools such as en venture evaluation tool and the
development of dynamic digital entrepreneurship cases.
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FACTORS OF SUCCESS AND GOOD PRACTICE CRITERIA
13. Factors of success and risks/obstacles/weaknesses
The overall success criteria at the national level is significant improvement of well-educated
young people in terms of their ability to create new firms, particularly innovative ones, and their ability to
contribute to innovation processes in existing firms and organisations. When leaving higher educational
institutions all students should have been introduced to the entrepreneurship field and the self-employment
perspective, and a growing share should have acquired theoretical knowledge and trained practical skills.
In other words, they should be prepared for a future in which creative, innovative and entrepreneurial
skills make a difference for themselves and for society. Naturally this is particularly relevant for those
educations which predominantly target the private sector, such a business economics and engineering, but
it is increasingly also relevant in humanities, architecture and design.
At the university/college level, the number of entrepreneurship courses is naturally important, but
insufficient as the quality of the courses, and the learning outcome, is essential. An important success
factor is therefore the extent to which traditional lecturing in the field has been substituted by a more
balanced pedagogy with a substantial element of creation of the entrepreneurial university/college,
characterised by an entrepreneurial management and culture. Universities and colleges are clearly drifting
in that direction these years, but still far from this end goal. Barriers are many: a bureaucratic culture,
powerful gate-keepers, organisational inertia, and conflicting perceptions of what quality is in teaching
and research, just to mention a few. However, the wind is also blowing in the direction of change:
pressures from politicians and business people who increasingly embrace the networking and
entrepreneurial university; media attention to the entrepreneurship field; significant growth in research
interest; and growing interest on part of students demanding more entrepreneurship courses and activities.
Hence, pressures are developing from outside, form below (students), from within (teachers and
researchers), and increasingly also from the top. IDEAs role is to facilitate this process at all levels in
Denmark, drawing on experience from other countries.
14. Criteria for good practice in entrepreneurship teaching
Criteria at university/college level:
- Volume of entrepreneurship teaching relative to total volume,
- The extent to which action oriented pedagogy is applied relative to traditional lecturing,
- The extent to which enterprises (as well as voluntary and public organisations) has two-way
collaborative activities with the university/college.
Criteria for teachers:
- The extent to which teachers have acquired specific knowledge and training in the entrepreneurship
field,
- The extent to which teachers have a double competence: knowledge in the entrepreneurship field as
well as personal entrepreneurship experience.
Criteria for students:
- The extent to which students have acquired reflective, imaginative and action oriented competences
in the field, with ability to combine theoretical knowledge with practical skills.
Criteria for decision makers at universities:
- The extent to which improved entrepreneurship teaching and training is seen as a strategic goal,
- Understanding the need for cultural change, from a bureaucratic culture to an entrepreneurial culture,
- Developing a multi-target action program with a pamphlet of activities inside ordinary teaching as
well as providing students with start-up facilities, network arrangement and outreach activities
Criteria for entrepreneurs and managers:
- The extent to which they are involved in entrepreneurship activities at universities and colleges,
contributing knowledge, experience and financial resources while also benefiting from
contacts with students, teachers and researchers.
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Aleksander Surdej 1
Krzysztof Wach 2
Cracow University of Economics
Faculty of Economics and International Relations, Poland
E-mail: ekwach@cyf-kr.edu.pl
SMALL AND MEDIUM-SIZED ENTERPRISES IN POLAND
Small and Medium-Sized Enterprises have strong impact on the economy of each country, but their
development is dependent on the general state of the national economy as well as on the economic
conjuncture in other European countries. The growing role of Small and Medium-sized Enterprises
(SMEs) in national economies of Western European countries became the new phenomenon of economic
development at the end of 20th century. Expansion of SMEs is dated back to the seventies and was
especially strong in Great Britain. The European Union (EU) as well as its Member States continuously
try to improve and create the best conditions for SMEs development. The economic integration in Europe
has been a challenge for already existing private-owned companies, microfirms, and other companies of
SME sector. They need to learn how to compete in enlarged integrated market, and what is equally
important all companies need to take globalization and integration processes into consideration.
The fast growth of small private companies in the first years after the start of postcommunist
transformations can be considered one of the greatest successes of the Polish economic reforms. The fast
recovery from the deep economic recession of the period 1990-1991 was in large part due to the outburst
of entrepreneurship of many Poles. These years were also the years of so called “small privatization”, that
is the privatization of retail trade and economic facilities owned by Polish communes (gminy). Small
privatization was an important leverage in the process of accumulating capital and increasing the scale of
business activities, but in general the initial economic growth was dominated by newly born microenterprises employing between less than 10 employees (Grabowski, 1996).
Table 1. Number of registered enterprises in Poland in the years 1991-2006
Years

Total

1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
2001
2002
2003
2004
2005
2006

502 275
n/a
1 988 079
2 099 577
2 301 972
2 379 949
2 552 649
2 679 697
3 013 876
3 182 577
3 374 956
3 468 218
3 581 593
3 576 830
3 615 621
3 636 039

1
2

micro

375 560
n/a
1 812 347
1 921 151
2 109 598
2 191 892
2 359 624
2 591 499
2 865 517
3 029 859
3 206 452
3 302 411
3 410 233
3 402 150
3 436 841
3 455 565

Enterprises according to the size
small
medium
SMEs

120 876
n/a
144 862
148 779
160 602
157 530
162 178
169 511
113 057
117 200
131 106
131 480
137 974
141 499
145 745
147 393

24 775
n/a
23 496
23 218
24 474
24 062
24 603
25 452
28 870
29 102
30 809
28 884
28 329
28 309
28 343
28 406

494 211
n/a
1 980 705
2 093 148
2 294 665
2 373 484
2 546 405
2 786 462
3 007 444
3 176 161
3 368 366
3 462 775
3 576 536
3 571 958
3 610 929
3 631 364

large

8 064
n/a
7 374
6 429
7 307
6 465
6 244
6 235
6 432
6 416
6 589
5 443
5 057
4 872
4 692
4 675

PhD, associate professor
PhD, adjunct professor
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At the end of the year 2006 there were in Poland over 3.63 million of SMEs, which accounts for 99.87%
of all registered firms (table 1). Micro enterprises amounted to 95.05%, small to 4.05%, medium-sized to
0.78% and large to 0.13% of all registered enterprises in Poland.
Most SMEs function locally, which is confirmed by the data showing that they receive approx. 97% of
revenues from local sale. Most of them do not operate in the whole country, nor export. SMEs in Poland
developed dynamically up to 1999. It seems that the prosperity period for them is over (figure 1 and 2).
Note: Microenterprises: 0-9 employees (0-5 in 1991-1998) ; Small enterprises: 10-49 employees (6-49 in
1991-1998); Medium enterprises: 50-249 employees ; Large enterprises: 250 employees and above
Source: Authors’ calculations based on GUS data

number of enterprises (in milions)

4
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Figure 1. Number of SMEs in Poland in the years 1991-2006
Source: Authors’ elaboration based on GUS data
The SMEs sector is the most important employer in Poland. Only in the period from 1990 till 1994 these
companies created 1.5m new jobs (Woodward, 1999). Private sector in Poland employs almost 8.5 million
people in 2000, of which 47% were employed in small firms, while 19.90% in medium-sized and 33.10%
in large enterprises. The SMEs sector as a whole accounts for 68.1% of employment in 2004 (figure 3).
While the number of workplaces in large firms is decreasing, SMEs sector still create new workplaces.
Polish small enterprise employs average 2 workers, while an EU enterprise average 6 people. SMEs in
Poland create workplaces for about 45% of young people (up to 30 years old). 10% of total employees are
employed in the youngest firms (which operate up to one year). An average number of employees in the
youngest firms is 1.6 person.
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Figure 2. Share of SMEs in total number of enterprises in Poland
in the years 1990-2006
Source: Authors’ elaboration based on GUS data
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Figure 3. Share of SMEs in total employment in Poland in the years 1990-2006
Source: Authors’ elaboration based on GUS data
The second half of the 1990s strengthened the position of Polish SMEs, but their development was not very
spectacular neither in quantitative, nor in qualitative terms. In 2004, the SMEs accounted for 47.9 percent of
GDP, whereas small enterprises, that is enterprises employing less than 50 persons accounted for 38.3% of the
Polish GDP (figure 4). This share has been relatively stable as for several years it used to grow or fall within a
range of 0.5 percent.
The development of SMEs in Poland has followed some universal patterns. They are concentrated in
economic areas with low capital requirements: almost 45 percent functions in trade and reparation sector
or real estate and business and educational “knowledge” services.
In addition, SMEs display a relatively high birth and death rates as yearly approximately 8-9 percent of
SMEs cease their activities, whereas approximately 9-10 percent are newly registered, which leads to an
average rate of growth of approximately 2 percent.
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Small entrepreneurship is diverse throughout Poland. The average small entrepreneurship rate is 44.50%,
while the highest is in Mazowieckie Region 55.20%, and the lowest in Podkarpackie Region 30.00%. In
addition, Polish SMEs tend to be concentrated in wealthier regions (in the richest regions more than 10
percent of the population owns their own firm, in the poorest approximately 7 percent). This fact
contradicts hopes of some policy makers that SMEs might act as a cushion against such social problems
like unemployment and poverty severely affecting the poorer regions of Poland.
The growth of Polish SMEs has been limited by the fact they finance their investments in approximately
70 percent from their own sources and only for 25 percent from commercial loans, the rest coming from
public grants (PARP 2005). This ratio points to the existence of several factors both on the side of
entrepreneurs and financial sector which reduce ability and possibility to use external financing. One of
the most important factors is the unwillingness of entrepreneurs to transform their businesses from family
activities into impersonal, statute-based commercial undertakings. Unfortunately the amount of SMEs has
been decreasing since 1999. Less and less new firms are set up. In 2001 only 350 thousands of new SMEs
were created, while in 2002 between 240-2780 thousands. The main barrier of creating new workplaces in
Polish SMEs is high workplace costs. Each 100 PLN paid for an employee means 90 PLN paid by an
employer for social security and Revenue Office.
Among unfavourable factors there are unclear and unsteady law and regulations, bureaucracy (too high
public and local obligations), intensive competitiveness, high costs of bank credit, bad condition of
world’s economy as well as huge problems with exacting amount dues. However, small firms even in the
period of recession can create new workplaces with low costs. They are able to absorb and manage
workforce even poor-qualified. SMEs much better react to market signals than large firms, which makes
them more flexible. The most numerous group of firms on Polish market is micro-firms employing up to 9
people.
The present-day conditions and development strategies of Polish SMEs are diverse depending on
particular sectors. It seems that the competitiveness of Polish SMEs will be most strongly affected by
macroeconomic policy, by regulatory reforms reducing barriers to SMEs creation and by mega trends in
external business environment. The accession to the EU has certainly inspired the development of new
institutional forms of supporting SMEs (e.g. business incubators, local supporting agencies). New
opportunities resulting from the European integration might give a stimulus for the growth of Polish
SMEs.
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The analysis developed in this paper has shown that Polish entrepreneurs are able to identify and make use
of competencies in new venture situations although they start or run their business not in favorable
condition. Nevertheless it is important not to forget about weaknesses and threats including the increased
European-wide competition. In order to compete with other European entrepreneurs Polish SMEs will
have to introduce many changes as far as the organization and management is concerned. They will have
to increase the quality of their products, but this is linked with high financial costs. Moreover the high
quality is not enough to sell the product. Companies need also certificates for good promotion. TQM
(Total Quality Management) and ISO norms (International Standardization Organization) are needed in
order to convince purchasers. Without them Polish SMEs will not able to compete in foreign markets.
Entrepreneurship and organic growth of small and medium-sized enterprises is certainly the most
important challenge for the Polish economy in 21st century.
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MS INDEX: A STUDY ON THE USE OF INFORMATION TECHNOLOGY IN SMALL
AND MEDIUM-SIZED ENTERPRISES IN POLAND – PART I.
The presented study is a summary of the research conducted by the Komputer w Firmie
Association (SME IT Association and Vortal) small research team since September 2003. The
research is directed at company owners, directors or persons responsible for its IT infrastructure
in Polish small and medium-sized companies in order to monitor the degree of the use of
information technology in small and medium-sized Polish companies (SME).

In the first part of the report on the study we introduce basics of the research and summarize its quarterly
finding. The second part shows main results of the annual research of ITC resources of Polish small and
medium-size sector (SME).
The results of the study reflect the current attitudes of the sampled entrepreneurs towards the use of
information technology. Quarterly the synthetic index of IT activity – the MS Index – is calculated on the
basis of the responses. It reflects the attitudes and expectations of those polled – the better the
expectations, the higher the value of the index. Apart from the quarterly research on the “ITC optimism”
we have also conducted four snapshots of the state of the IT infrastructure of the Polish SMEs (carried out
in November of each year).
The study’s objective is to describe the change in the level of resources, the effectiveness of utilization, as
well as the needs and intentions of domestic SMEs regarding investments in IT.
At every stage of our study we also asked additional questions that were not integrated into the synthetic
index. These questions pertained to many interesting aspects of the utilization of IT techniques in small
and medium-sized businesses.
Two cycles
The study consists of two cycles:
•
•

quarterly research, reflecting short-term changes in the resources, plans, evaluations and attitudes
of the surveyed entrepreneurs;
annual research - a detailed “snapshot” showing the state of IT and telecommunication resources
in the surveyed companies and representing the quantitative and qualitative state of the ITC
infrastructure at companies.

On the basis of the quarterly research an MS Index prosperity index is constructed; it indicates the
attitudes and expectations of the respondents – the better their moods, the higher the value on the index.
The index may be regarded as a barometer of “ITC optimism” in the SME sector because IT undertakings
hold a particular place in the companies’ investment and growth plans. It is a reflection of their readiness
to modernize, and a signal of their appraisal of the upcoming economic events. Therefore, a rise in value
indicates increasing optimism of small and medium-sized enterprises, while a drop means the opposite.
Annual research refers to both ITC resources (number of computers, operating systems in use, network
infrastructure, breakdown of expenses for IT and telecommunications) and the utilization of various
applications of ITC by the surveyed entrepreneurs.
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SME sector in the Polish economy of Poland
Small and medium-sized companies constitute over 99% of the 3.6 million business entities registered in
Poland (according to the Central Statistical Office as at December 31, 2006). Among these, there are
nearly 175,800 small and medium-sized companies employing from 10 to 249 employees (table 1.) and
playing an important role in the economy.
Fig. 1.1. Registered Polish businesses in 2006
(Source: Central Statistical Office – public and private sector combined)
size classification
micro (0-9 employees)
in which one-man businesses:
small (19-49 employees)
medium (50-249 employees)
SME sector (10-49 employees) total
large (250-999 employees)
very large (from 1000 employees)
Total

number of
entities
3 455 565
2 765 348
147 393
28 406
175 799
3 863
812
3 636 039

The number of registered businesses does not equal the number of active enterprises. In 2006, the number
of active companies in the SME sector was estimated at close to 1.7 million, including 1.68 million
companies with up to 49 employees (of these, approximately 1.4 million were one person businesses), as
well as 12,900 medium-sized companies (50-249 employees). On the basis of VAT payments as well as
other tax information, it can be estimated that close to 300,000 companies (micro, small and medium) are
real players in the economic life, producing approximately 50% of the Polish GDP, employing over 70 %
of employees and incurring of approx. 50% of capital investments of the economy.
Research method and calculating the MS Index
In the quarterly research respondents are asked to evaluate how the IT resources in their companies have
changed in a given quarter (over the previous quarter) and how they expect the situation to change over
the next 3 months. Respondents formulate their evaluations and forecasts by stating that there has been (or
will be) an increase or a decrease, or that the given value is stable. The nine questions from the quarterly
study are used to calculate the MSI index on a quarterly basis. The questions on opinions such as:
“cheaper/more accessible/positive influence”, “more expensive/less accessible/negative influence”, “no
change/irrelevant” refer to the previous quarter, whereas the questions on plans or demand and needs refer
to the next quarter.
The annual questions regarding the quantitative and qualitative state of the IT infrastructure at companies
are asked once a year, during the quarterly research in November each year. The annual questions remain
basically unchanged. In certain cases, where it was decided to group the answers in a different way, the
results from 2003 and 2004 were recalculated for the sake of comparability. Both in 2004 and 2005, as
well as in 2006 new questions were added to the annual survey.
The quarterly survey also includes an additional question related to selected current topics. Answers to
these questions are not taken into account in the calculation of the MSI index, but are analyzed and
discussed separately.
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Sample surveyed
A selected group of 520 companies (in November 2003, in the first survey– 320 companies; from May
2004 onwards – 520 companies) from the SME sector, located throughout the country (mostly in large
cities) and employing from 10 to 249 employees, has been participating in the quarterly surveys for the
MSI index. Till November 2005 the survey was conducted by telephone (CATI – Computer Assisted
Telephone Interview). The sample is of the quota type, which is a compromise between the random and
stratified samples: it was assumed that the sample should have a specific number of respondents (320, then
520) with specific qualities (small and medium companies, excluding IT and telecommunication
companies), evenly distributed among all voivodships.
Since November 2005, the research has been conducted using an on-line form (CAWI – Computer
Assisted Web Interview). Respondents are invited by an e-mail and a supplementary telephone service.
After the respondents agree to participate in the research, they receive their logins and passwords to the
website where the survey is hosted, which prevents the results from being distorted by outsiders (people
who do not consciously participate in the research).
The allocation of the companies to the industry sectors is done according to their own declarations and not
using formal statistical codes of business activities. The companies are classified by their dominant
business profile into three main sectors: production, services and commerce.
Availability of IT and telecommunication services
In the MS Index study, an opinion on the availability of IT services is the combined evaluation by
respondents of the prices of IT products, and the impact of the marketing activity and sales promotions of
IT vendors. Up to February 2005, the evaluations varied: sometimes the opinion of “no change”
dominated, sometimes respondents felt that prices dropped, whereas in February 2005 the opinions were
split almost evenly (48% / 50%). From that moment on, the opinion that there are no changes has
dominated, and since August 2005 the opinion that the availability of IT remains stable has stayed
between 54% and 60% without much fluctuation. Thus a phenomenon known as “inertia” or “hysteresis”
of evaluations is confirmed: the impression of a drop in prices forms only when the differences pass the
threshold of 3-5%. Below this level any price drops are unnoticeable to the participants of the study, and
in fact a drop below 3% may even be perceived as a price increase.
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Fig. 1.2. Changes in availability of IT products and services
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Fig. 1.3. Changes in availability of telecommunication services
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Far greater fluctuations were reported up to February 2006 regarding the assessments of the price levels
for telecommunication services (Fig. 4.) The majority of respondents understands the term
“telecommunication services” as basic voice services, both fixed and mobile. This is why ‘availability’ of
these services means almost exclusively their cost and not technical aspects (e.g. the lack of broadband
Internet access). The considerable fluctuations observed up until February 2006 can be explained by the
sometimes failed expectations of significant discounts for telecommunication services, which were meant
to result from the different events in the market – e.g. in August 2004 the decline in the number of the
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respondents who thought that the prices had dropped could have been due to the disappointment
experienced after the prices had not fallen following Poland’s entry into the EU. Later, hope was again
rekindled after amendments had been introduced to the telecommunication law. As of May 2006, the
distribution of opinions stabilized in an even narrower range than in the case of IT prices - approx. 5657% of respondents see no changes in the price of telecommunication services. This stability can be
explained not only by the above-mentioned “inertia effect”, but also by the actual situation on the
telecommunication market. Operators of fixed and mobile telephony and ISPs are trying to compensate for
the general price and profit margin erosion by attempting to keep subscription fees and/or the prices of
various service bundles at the same level while increasing their functionality or value – e.g. increasing the
bandwidth of Internet access without increasing the price; adding various services and discounts after the
customer reaches a set threshold of charges or minute volumes; also including more of the so-called "free
minutes" in the subscription plan. After an increase in the amount of “free minutes”, the unit price per
minute drops but the total bill for the subscription remains the same and therefore a sense of price
stagnation has a realistic market basis.
On the other hand since February 2005 the percentage of those who feel that the prices have gone up, or
more specifically: that services have become less accessible – has not exceeded 2.5%
Effectiveness of investment in IT
From the beginning of the study in 2003, the responses to the question related to the impact of investment
in IT on the revenues (Fig. 5) and costs (Fig. 6) have been showing the greatest variance. In May 2004 the
number of the respondents who replied that IT contributed to a growth of revenues was almost equal to the
number of those who thought that IT was irrelevant or even had a negative impact. In November 2004 and
February 2005, nearly 30% of respondents felt that IT reduced costs, while 28-29% expressed the opposite
opinion. The proportion of neutral opinions in both cases did not exceed 50%. Since August 2005, the
dominant response regarding the influence of IT on the revenues and costs has been that it is neutral. This
indicates that companies treat IT (and their costs) as necessary elements of running a business; something
that does not change much by itself, but is “a must”. This kind of attitude has been maintained from
November 2005 onwards at a level around or exceeding 60%. At the same time positive responses reached
approx. 25%, while only 8-11% of respondents felt that IT lowered earnings. Moreover, 15-19% of
respondents felt that IT did not lower costs, which, given such a large number of neutral responses, would
indicate that these people feel that IT, in fact, increases costs. The negative response regarding costs is
80% more prevalent than the opinion that IT has a negative effect on earnings. This, along with a share of
neutral responses, lower by 10 percentage points at the same period, suggests that IT is treated as a
necessary and unavoidable cost rather than a hindrance to growth of earnings.
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Fig. 1.4. Did IT resources contribute to an increase in earnings during the last quarter?
Did the company’s IT (hardware and software) contribute to an increase in earnings of the company
during the last quarter?
80%
68%

70%

67%

68%

66%

60%
47%

50%

46%

40%
28%

30%
20%

26%

45% 45%

48%

69%

65%
63%

57%
46%53%

35%34%
36%
33% 31%
31%
26%
30%
30%
31%
22%
17%
24%
24%
23%
22% 18%

10%

8% 8%

31%
23%

23%
12%

12%
9%

26%

23%

8%

22%

11% 9%

20
03
.

XI
20
04
.II
20
04
.V
20
04
.V
III
20
04
.X
I
20
05
.II
20
05
.V
20
05
.V
III
20
05
.X
I
20
06
.II
20
06
.V
20
06
.V
III
20
06
.X
I
20
07
.II
20
07
.V
20
07
.V
III

0%

yes

neutral

no

Fig. 1.5. Did IT resources contribute to lowering costs during the last quarter?
Did the company’s IT (hardware and software) contribute to a lowering of costs during the last quarter?
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(the question was added in February 2004)

An assessment of demand for IT
Up to August 2005, the prevalent opinion on the demand for IT equipment and services was neutral –
from 60% to over 76% of respondents did not expect a rise in demand. In November 2005, the numbers of
positive and neutral forecasts met at 48% and from that moment on, the curves remain close to each other
on the graph. Percentages of similar responses regarding software are even closer to each other. On the
other hand, apart from a slight rise in negative opinions in February 2004, the share of responses
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indicating that the demand for hardware and software would be lower has remained at a nearly constant
level of below 5%.
Financial condition and external influence
The self-evaluation of the financial situation of companies throughout the whole period of the study has
indicated moderate optimism. Up to November 2006, 60-75% of respondents described their financial
situation as stable – neither better nor worse than in the previous 3 months (Fig. 1.5.). In November 2006,
the number of positive and neutral response was almost equal, at 47%. In February 2007, however, the
neutral side began to dominate once again (just over 51% of neutral opinions as opposed to 43% of
positive ones). The dynamics of self-evaluation of the financial situation of the surveyed companies lends
a bit more optimism than is found in the index of Central Statistical Office, although exceptions do occur
as in February 2007, when the number of positive responses dropped in favor of neutral ones while the
COS index has been steadily rising since November 2006.
The number of pessimistic responses was greatest in May 2005, when it reached 22% and came close to
the number of positive responses. In August 2005, the number of negative responses sharply dropped (to
approx. 9%), and then, in November 2005, it rose slightly (to almost 13%). From that time on, it has been
gradually dropping – February 2007 saw the negatives fall below 7%.
Fig. 1.6. Assessment of the general economic situation of the company
How do you assess the general economic situation of the company (with respect to the previous quarter)?
70%
57%

60%
53%

55%

50%

27% 27%

32%
25%
20%

18%
15%

16%

39%
24%

31%

22%

13% 12%

16%

51%48%

51%

43%

41%

43%

46%

36%

10%

9%

7%
7%

6%

6%

6%

20
05
.II
20
05
.V
20
05
.V
III
20
05
.X
I
20
06
.II
20
06
.V
20
06
.V
III
20
06
.X
I
20
07
.II
20
07
.V
20
07
.V
III

0%
20
03
.X
I
20
04
.II
20
04
.V
20
04
.V
III
20
04
.X
I

52%
47%

39%
32%

14%

52%

48%

38%

20%
10%

52%

55%

52%
47%

40%
30%

60%
56%

better

no change

wors e

The distribution of responses to the question regarding the influence of political and economic events on the
situation of the businesses surveyed demonstrated a spectacular change (Fig. 1.6.) in the 4th edition of the
survey in August 2004. Throughout the first three editions there was no other question that enjoyed such an
overwhelmingly negative response – at the beginning, nearly 66% of respondents felt that this influence was
not advantageous. From August 2004 most respondents started to believe that current events did not have any
influence on the situation of their company, and this trend in responses has been maintained – with minor
variations in November 2004 and May 2005 – until today. Such a clear change in the respondents’ opinion –
despite a clear rise in the political temperature in the country, caused by the intensification of the election
campaign at that time – could have been caused by an advantageous coincidence. The government was only
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holding an administrative role in the country until the election. The politicians were busy with the campaign
and the parliament was incapable of passing any regulations that would help or hinder the business community.
Fig. 1.7. Influence of current economic and political events on the condition of company
How do you assess the influence of current economic and political events on the condition of your company?
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It is worth mentioning that from February 2006 the opinion that the business is not influenced has been
consistently growing, and in February of 2007 surpassed 70% despite the turmoil on the country’s political
scene. Small and medium-sized businesses feel that as long as the government doesn’t take any actions
that would jeopardize the current good economic situation or the position of the SME sector, it is not
worth being concerned with political scandals or conflicts. However, every big political storm or certain
slogans from the election campaign (interpreted by respondents as plans to decrease the budget deficit at
the expense of small and medium-sized business), followed by a period of unrest when the ruling party
“settled into its new position” just after being elected, admittedly resulted in a drop in “no effect”
responses and a rise in negative responses. Anyway the gain in negative responses was not very serious –
since August 2005 there was never a return to 40% and in February 2007 it fell to approx. 23%.
A percentage of opinions admitting positive influence of the current events (i.e.: actions of the government
and lawmakers) has remained under 10% since May 2005. The business community does not want any
special help from the government. Instead they hope that those in power won’t get in their way. It would
seem that small and medium-sized businesses have managed to adapt relatively well to the political chaos
and unclear economic policy. Their managers and owners believe they can run their businesses normally
and that politicians are not able to harm them. The opinion that external events have no influence on the
companies is more common among medium-sized businesses, for they are more resistant to economic and
political shake-ups due to the fact that they have more resources which provide a buffer for certain
unexpected events.
It is possible that the rise in the share of assessments indicating no influence is also due to the effect of the
EU regulation that prevents any “creative tinkering” with the economy that is dictated by someone’s
momentary needs or political interests.

21

ERENET Profile Vol. II, No. 4.

www.erenet.org

MS Index – a compound indicator
In the perspective of the whole study, most partial indicators display a growing tendency. These are
indicators reflecting:
• changes to IT resources,
• the influence of IT investment on earnings,
• the influence of IT investment on the costs of running a business,
Fig. 1.8. The MS Index
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Only two partial indicators – one outlining the availability of IT products and services and another one
measuring the availability of telecommunication services showed a declining trend in the period of the
research.
Apart from the three first quarters of 2004, when the divergence of dynamics between the MS Index and
GDP as reported by Central Statistical Office was evident, the dynamics of MS Index is consistent with
the GDP index. (Fig. 1.9.).
Fig. 1.9. MS Index vs. the dynamics of the Polish GDP (2004-2006)

The survey is conducted by the “Komputer w Firmie” Association (SME IT Association) and sponsored by
the Polish subsidiary of Microsoft. The members of “Komputer w Firmie” research team are: Robert
Kamiński (conception and coordination), Tomasz Kulisiewicz (analysis), Michał Goliński (Ph.D.,
Information Economy and Information Society Department of the Warsaw School of Economics –
introduction and review.)
The gathering and preprocessing of data is done by IDG Poland.
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CORPORATE SOCIAL RESPONSIBILITY IN THE CARPATHIANS EUROREGION
- COUNTRY STUDY - HUNGARY –
Part I.
EXECUTIVE SUMMARY
The publications dealing with the theme of corporate social responsibility have so far paid slight attention
to the question of how individual regions can be characterized from the point of view of CSR. The authors
have examined in their study what the characteristics of the practice of social responsibility are in the
Hungarian portion of the Carpathian Euroregion. The results of the survey based on primary and
secondary research are summed up in conceptual units according to the statistics of the region, the
assumption of social responsibility by companies in Hungary, the research methodology and data
collection, case studies, and the overview of CSR practice in the region.
This research project is being funded by the Carpathian Foundation as part of international research
covering the Carpathians Euroregion (Hungary, Poland, Romania and Slovakia).

1.

STATISTICS OF THE REGION

In Hungary the Carpathians Euroregion comprises 5
counties. Out of these Borsod-Abaúj-Zemplén and
Heves counties belong to the Northern Hungary
Region, whereas Hajdú-Bihar, Jász-NagykunSzolnok and Szabolcs-Szatmár-Bereg counties belong to the Northern Plains Region.
The economic development of the counties belonging to the Carpathians Euroregion was lower than the
national average even before the change of the regime and also subsequent to it. The changes that took
place in the early 1990’s only worsened the position of the counties, as by the loss of the markets in the
East the local economy started to decline. As a result of this unemployment rose enormously and
migration intensified.3

3

Környezetállapot Értékelési Program, Pályázati tanulmányok, 2003-2004.
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1.1. The main characteristics of the Carpathians Euroregion
According to the data of the Annual Statistical Report of Hungary 10 077 000 people live in Hungary
(2005). The Carpathians Euroregion makes up about 25,5% off the population and 30,8% of the territory
of the country. On the basis of indicators of development we can state that their level falls way behind its
share of territory and populace (Table 1).
Table 1.
SOME IMPORTANT DATA OF THE CARPATHIANS EUROREGION IN COMPARISON TO
THE NATIONAL DATA

Data
Territory (km2)
Population (thousand)
Number
of
employed
(thousand)
Number
employed
in
industry,
construction
(thousand)
Number
employed
in
agriculture (thousand)
Number of unemployed
(thousand)
Estimated value of GDP
(Million Ft)

Carpathians
Euroregion

Hungary

28 650
2 568
809

93 028
10 077
3 902

The proportion of the
Carpathians
Euroregion to
Hungary (%)
30,8
25,5
20,0

166

750

22,2

26

97

27,5

92,4

300

30,8

3 922 455

20 429 456

19,2

Source: Magyar Statisztikai Évkönyv, Statisztikai Évkönyv, Heves megye, 2005
The economic development of the counties could be characterized on the basis of the per capita GDP. This
rate is the lowest in Szabolcs-Szatmár-Bereg county in Hungary, it barely reaches half of the national
average, whereas in the county of Borsod-Abaúj-Zemplén it only just reaches two-third the national
average. Hajdú-Bihar county is in the most favorable position with 76,1%, although even this cannot
enhance the position of the Northern Plains Region, which trails behind in the last place in the order of the
regions extrapolated by virtue of per capita GDP (Table 2). The counties of the Carpathians Euroregion
produce 19,2% of the GDP produced by the 19 Hungarian counties, which falls way behind in comparison
to the share of population of 25,5%.
Entrepreneurial activity is low both in the Northern Plains and Northern Hungary Regions. There are
85 725 enterprises in the Northern Hungary Region, which is 7% of the national average, while this is
somewhat higher in the Northern Plains Region with about 10% (Table 3). In 2005, there were 85
enterprises per 1000 persons in the five counties, which figure amounts to 70% of the national average.
We can state that entrepreneurial activity has improved somewhat in the Hungarian part of the Carpathians
Euroregion, but it continues to be the lowest in these two regions of the country.
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Table 2.
THE PER CAPITA GROSS DOMESTIC PRODUCT
County
Borsod-Abaúj-Zemplén
Hajdú-Bihar
Heves
Jász-Nagykun-Szolnok
Szabolcs-Szatmár-Bereg

GDP
(x1000Ft/capita)

% of national average

1 355
1 538
1 482
1 309
1 131

67,1
76,1
73,3
64,7
56,0

Order of counties
based on the per
capita GDP
16
10
12
17
19

Source: Területi Statisztikai Évkönyv, 2005
Table 3.
THE NUMBER OF REGISTERD ENTERPRISES
County
Borsod-Abaúj-Zemplén
Hajdú-Bihar
Heves
Jász-Nagykun-Szolnok
Szabolcs-Szatmár-Bereg

Registered enterprise
56 014
50 842
29 711
32 443
48 076

Enterprises per 1000 people
76,9
92,7
92,3
79,3
82,9

Source: Területi Statisztikai Évkönyv, 2005
The low rate of employment is one of the gravest problems of these two regions. The rate of employment
in the Northern Hungary Region amounted to 44% in 2005, while it reached 45% in the Northern Plains
Region – falling behind by 7% and 6%, respectively, from the national average and thereby occupying the
last two places on the national level (Table 4).
Table 4.
THE ECONOMIC ACTIVITY OF THE POPULATION AGED 15-74 YEARS
County

BorsodAbaújZemplén
HajdúBihar
Heves
JászNagykunSzolnok
SzabolcsSzatmárBereg
National

Employed

Unemployed

232

Economically
active
Thousand people
32
263

191

18

114
142

Economically
not active
285

Rate of
employment
(%)
42

208

205

46

10
13

124
155

123
156

46
46

184

21

206

228

42

3 902

304

4 205

3 517

51

26

ERENET Profile Vol. II, No. 4.

www.erenet.org

Source: Területi Statisztikai Évkönyv, 2005
Taking into account the sex ratio it can be stated that the number of unemployed women is lower in all
five counties and with the exception of the counties of Hajdú-Bihar and Heves it is lower than the national
average (Figure 1).

Figure 1. The numbers of unemployed men and women, 2005
Based on this it can be stated that since the change of the regime the number of employed people has
plummeted in this region of the country and furthermore there is a high rate of migration to more
developed regions, the concentration of enterprises and the level of income are low.
2.

CORPORATE SOCIAL RESPONSIBILITY (CSR) IN HUNGARY

The United Nations Development Programme launched the first regional CSR project in January 2007
whose goal is to have the experiences gained in the sphere of corporate social responsibility transmitted to
the new member states of and candidate states slated for accession to the European Union. In addition to
Hungary, Bulgaria, Poland, Slovakia, Croatia, Macedonia, Turkey and Lithuania bringing together the
project participated in the program. According to the statement of the study the Hungarian enterprises are
not completely impervious to responsible corporate attitude, although the have to travel a long road before
this becomes such a general form of behavior as in the developed countries4.
2.1. Positive trends
Among positive trends it is essential that interest is growing towards the issue
of corporate social responsibility both among enterprises and the civil sphere.
In recent years a number of conferences were held whose focus was this theme,
publications were generated, relevant instruction and research have started as
well as advising activities were also initiated. We are going to sketch briefly a
few positive examples in the country in the following section.

4

http://www.gkm.gov.hu/data/cms1334385/CSR.pdf
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-

Reports about the environment, society, and sustainable development
Whereas in developed Western countries primarily the pressure of external interested parties induced a
more intensive attention towards CSR, in Hungary several companies started to deal with this theme
on their own. This has resulted in the fact that international standards have surfaced in the reports on
the environment, society and sustainable development, in the audits, as well as in corporate systems
and ethical institutes. In this country up to 2007 a total of 46 enterprises issued reports about the
environment, society or sustainable development, about one-third of these were audited by an outside,
third party.5

-

Hungarian Business Leaders Forum
The Hungarian Business Leaders Forum (HBLF) is a non-profit organization committed to
responsible enterprise management. It came was founded in 1992 under the personal initiative of
Charles, Prince of Wales – as the Hungarian organization of the London The Prince of Wales
International Business Leaders Forum (http://www.iblf.org,). The HBLF has nearly 100 active
members: domestic and international large enterprises, small and medium-sized enterprises, non-profit
organizations and private persons. It maintains professional contact with another 50 countries through
the network of the IBLF, which offers the opportunity for the exchange of experiences, for the transfer
and takeover of tested projects and programs.6

-

Hungarian network of UN Global Compact
At the initiative of the Hungarian Business Leaders Forum (HBLF) in 2005 the Hungarian Network of
the UN Global Compact was created in Hungary.
The Global Compact is an international network that was established at the initiative of Kofi Annan,
ex-UN Secretary, encompassing enterprises as well as government and civil organizations, whose goal
is the synchronization of business activities and harmonious social development. Its ten basic
principles are based on the UN documents accepted internationally, which formulate expectations in
the themes of human rights, workplace standards, environmental protection and anti-corruption drive.

-

Meetings, publications and prizes
On the Hungarian CSR-web page (http://csr.lap.hu/) there are 27 conferences and meetings,
respectively, with reference to the last three years, which have been held in the theme of CSR, among
others the CSR Hungary conference, which will also be held again after 2006 with the participation of
renowned European experts in October 2007. It is a very significant achievement that the only
complex business ethics portal of Europe has been created in Hungary, which provides a great deal of
information, examples, news of relevance for those interested in this topic. One of the essentials tools
of spreading the message of corporate social responsibility is the Business Ethics Prize founded in
Hungary by the Budapest Club and operated by Piac és Profit, which evaluates the behavior of
participants in the economy from a social and environmental point of view and in relation to their
business partners. Nominating organs in the profession select companies for the prize – among them
Internetes Vállalkozások Szövetsége, AmCham, Joint Venture Szövetség, the Hungarian and Budapest
chambers of commerce – and offer them the opportunity to submit an application.7

5

http://www.csrhirlevel.hu/braun_and_partners_csr_hirlevel_012.pdf
http://www.hblf.org/hungarian/our-goals.html
7
http://www.piacesprofit.hu/?r=3943
6
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-

Graduate and postgraduate training courses/projects, research
The curriculum of graduate and postgraduate training projects have featured the theme of business
ethics and corporate social responsibility for years. According to the conclusions of an initial research
project completed in this topic Hungarian enterprises have a sense of responsibility primarily vis-àvis the customers and owners, the assumption of responsibility vis-à-vis employees, while the wider
community is less important. The enterprises regardless of size mainly deem their responsibility in
ensuring product quality, the earning of an adequate profit and in creating good customer relations. 8 It
can be stated that the social responsibility of enterprises mainly is strong among innovative
enterprises, a substantial portion of their results is derived from the very fact that corporate social
responsibility is an inseparable component of the system of corporate management and is present on
all levels of decision making.9 As a result of research work a number publications and textbooks have
been produced in this theme.10

-

CSR- advising
The development of social responsibility in recent years has brought into being CSR-advising. Braun
and Partners Advising Co. responds to expectations of enterprises targeting different market segments,
requiring special CSR expertise, experience and methodology, which will be operating from July 2007
as a Network with three subsidiaries: a B&P CSR, B&P Social Branding and B&P Social Capital.

8

Fülöp, Gy.- Hisrich, R. D.- Szegedi K. (1998): Vállalati etika és társadalmi felelősség: nézetek és intézményesülés
I-II. Vezetéstudomány 4., 5.
9
http://ethics.bkae.hu/html/gek_eloadasok.htm
10
Lásd például Boda-Radácsi: Vállalati etika, 1997; Szegedi: Üzleti etika, 2006
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The CSR newsletter11, which is the first newsletter of this type, dealing with international
methodology, best practices and results of research in this country is also associated with the name of
the enterprise.
2.2. Negative aspects
In addition to the positive developments enumerated, quite a few negative aspects can be detected in the
domestic CSR development. Out of these could be stressed CSR as the problem of vacuous PR,
methodological uncertainty as well as the weak pressure of those affected.
-

CSR as vacuous PR
A lot of criticism is leveled at the efforts that enterprises exerted on account of social responsibility,
namely, in the view of several people the enterprises only talk about this topic, however, do very little
to advance it. The multinational companies that have set up business in this country often „forget” the
CSR practice that has been established in their country, and get adjusted to the expectations of the
market that is undeveloped with regard to this aspect, or rather to the lack of expectations. Another
critical comment is that in the opinion of a number of people the selfish interests of the enterprises
lurk behind the CSR initiatives. It is not certain that this is bad, in the thinking about the social
responsibility of enterprises the self interest, PR goals and activities for the common good do not
necessarily have to be separated. 12 The situation would be really good, if the market and society
would positively reward the CSR activities of enterprises.

-

Methodological uncertainty
Getting acquainted with and adopting the methods and techniques that have been successfully applied
in practice abroad is not a simple task. CSR also has to be learned and starting out from the best
practice it has to be adapted to Hungarian conditions, thereby facilitating further development.

-

Weak pressure of those affected
In Hungary it is an important problem that the consumers are less aware of this point of view. They
do not feel that by their purchasing habits they make a decision not only about the product, but also
about its manufacturing and about the whole behavior of enterprises. A homepage developed for the
Tudatos vásárlók [Customer Awareness] means a step forward, which promotes the procedure by
examples, advice, and news.13 From this point of view the situation is even worse in relation to the
employees in the country. We encounter employees who are defenseless due to the economic
conditions, furthermore uninformed and often cynical. It is a great disadvantage in the country and
region from the point of view of the development of CSR that the role of civil organizations is less
important due to historical reasons, they do not fill the role that the ones in the West do as a
consequence of being spread thin and lacking power.

-

The inadequate involvement of the
government
In 2006 the European Union issued a
publication entitled „ Europe as a center of
excellence in the area of corporate social
responsibility”.14 In response to this,
government resolution 1025/2006 was
prepared in Hungary whose goal is the
promotion of CSR behavior.15 At the CSR
conference of DEMOS Magyarország held

11

http://www.csrhirlevel.hu/
Nem mindig PR-fogás a céges jótékonykodás. 2006. augusztus 28.
http://www.mfor.hu/cikk.php?article=29489&page=1
13
http://www.tudatosvasarlo.hu/
12
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on May 26, 2006 entitled „Több mint üzlet [More than business]” the participants exchanged their
views about the relationship of the state and enterprises concerning social responsibility.16 It also is
apparent from this and the few measures taken so far that the state does not yet assume a role to an
appropriate extent in Hungary in the area of CSR.
-

Undeveloped media
In connection with the media the most frequently voiced criticism is that it does not dare to report
about the social responsibility of firms being concerned that the media authority might charge
them with concealed advertising. This circumstance holds back the market participants from
taking on social responsibility and in the long run the partnership relation with the non-profit
sector of profit-oriented firms wishing to increase their social role also is jeopardized, is pushed
back. 17 Another problem is that the media are reluctant to publish negative news about the
companies that they are in business relationship with, since thereby they perceive a risk being
posed to their own operations.

14

http//:eur-lex.europa.eu/LexUriServ/site/hu/com/2006/com2006_0136hu01.doc
http://www.gtm.hu/cikk.php?cikk_id=650
16
http://www.demos.hu/Tevekenyseg/Rendezvenyek/csr-konferencia
17
http://www.uzletietika.hu/cikk.php?article=64
15
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TOURISM AND THE NATURE CONSERVATION IN HUNGARY

1.

Natural Treasures of Hungary Enrich the European Union

1.1 Men and the Enviroment
We should have realised that as human beings we are part of a finite
system, the biosphere, and as social beings we are dependent on using
the resources of the Earth. We should learn to utilise these resources in
reasonable way, as neither the increase of the production, nor that of the
population can disregard some objective natural laws. Our civilisation
should survive within these limits with the principles and practices of sustainable development.
Fortunately, it can be declared that environmental consciousness, the awareness of the environmental
problems and the need to adjust them to human behaviour have been increasing. All of us should realise
that we are completely dependent on our natural environment and without it our future existence and that
of the next generations are threatened.
1.2 Reduction and Fragmentation of Habitat and Landscapes
Today, however, human pressure on natural environments is greater than before in terms of magnitude and
efficiency in disrupting nature and natural landscapes.
The expansion of humans activities into the natural environment, manifested by urbanisation, recreation,
industrialisation, and agriculture, results in increasing uniformity in landscapes and consequential
reduction, disappearance, fragmentation or isolation of habitats and landscapes.
It is evident that the increasing exploitation of land for human use greatly reduces the area of each wildlife
habitat as well as the total area surface throughout the county. In the EU countries, intensive modification
of natural system started earlier and has caused more profound changes then in the Central Eastern
European region. It resulted in the drastic reduction of biodiversity. A country in which these negative
effects are not so advanced, can enrich the EU which an abundance of natural values. Hungary is such a
country.
1.3 Natural Values of Hungary Enriches the European Union
Hungary can boast several species and communities which are native outside the country, as well as some
others which are found in neighbouring countries, but not in the region of the EU before enlargement May
1. Scientists have understood the uniqueness of the Carpathian basin for a long time, classifying its
independent flora under the name Pannonicum. Of course, this is not a political category, the described
region stretches into neighbouring countries to some extent.
Pannonicum is a new ecological region in the EU . The Carpathian Basin is
also the meeting zone of bio geographical provinces: Continental, Pontic-subMediterran, Atlantic, Alpine, Boreal, European, Carpathian and endemic
elements mix to form a rich wildlife of transient character. Thus, the
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Pannonicum ecological region is an extremely important part of Europe from the point of view of
biological diversity.
Regarding plants, Hungary contributes to the natural wealth of the EU with approximately 500 species and
subspecies. Some of them are native only to Hungary, some of them spread east or southeast, but do not
occur in the EU.
The UNESCO acknowledges of the Hungarian natural values and the cave system of the Aggtelek Karst,
the Hortobágy National Park and Lake Fertő have been put on the World Heritage list.
2.

The National Parks protect the natural landscape forms, living communities and enable to
show the natural values for tourists in Hungary

2.1

Nature conservation

The main task of nature conservation is to protect and preserve values of significant
scientific and cultural importance for the future generations. In a broader sense it means
the management of natural values by taking into consideration the long-term human
interests.
Today, nearly 200.000 hectares of protected land is owned by the state nature
conservation and thus managed by ten national park directorates. All caves are protected,
together with all springs, sinkholes, bogs, alkaline lakes, tumuli and earth fortress. There are 516 protected
plant species, 52 of them strictly protected, and 855 protected animal species, 84 of them strictly
protected.
Protected natural areas may - according to the comprehensiveness, objectives, national and international
significance of the protection - be categorised as:
» national parks;
» landscape protection reserves;
» nature conservation areas;
» natural monuments.
National parks are such extensive territories of Hungary whose natural character has not been significantly
altered, and whose primary function is to conserve the natural botanical, zoological, geological,
hydrological, scenic and cultural historical values of outstanding importance, sustain biodiversity and the
sound functioning of natural systems, promote education, scientific research and recreation.
Landscape protection reserves are extensive and usually unitary territories of Hungary rich in natural and
landscape endowments to which the interactions of man and nature have lent a particular aesthetic,
cultural and natural character and whose primary function is the conservation of landscape features and
natural values. Some of the Hungarian examples are the Tihany Peninsula and the Ság Hill.
Nature conservation areas are smaller, unitary and characteristic territories of Hungary rich in outstanding
natural values whose primary function is the conservation of one or several natural values or the coherent
system of these. The moors and salt lakes declared protected by virtue qualify as nature conservation
areas.
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Natural monument means any individual natural formation or value of outstanding importance and

the territory serving for its conservation. The springs, sink-holes, tumuli and earthworks declared
protected by virtue qualify as natural monuments.
2.2

National Parks in Hungary

The ten Hungarian national parks are the followings:
• Aggtelek National Park,
• Balaton Uplands National Park,
• Bükk National Park,

•
•
•
•
•
•
•

Danube-Drava National Park,
Danube-Ipoly National Park,
Fertõ-Hanság National Park,
Körös-Maros National Park,
Hortobágy National Park
Kiskunság National Park
Őrségi National Park

The activities of National Parks are subject of Act of Nature Conservation, as well as to its executive
decrees. The tasks of the National Park are protecting of natural assets and areas, for example the
provision on landscapes, natural areas, organisms living in the wild, habitats and geological heritage.
The main principle of nature conservation is that the part of nature within the borders of our country is our
national treasure, it is a public property. A large part of this public property is utilised during the economic
and production activities as natural resource. As most of the natural resources are renewable, the insurance
of the lasting utilisation of these resources - that is sustainable nature utilisation - is the economic interest
of the society.
The other part of nature includes rare irreproducible unique values, which are irreplaceable and of public
benefit. Although these values do not have direct economic benefit, they cannot be separated from the
human existence and the quality of life.
Nature conservation should be involved in the schedule at school, and books and other information
materials with modern attitudes and aspects should be published. Living organisms cannot be protected if
we do not know anything about them or about the structure and operation of the ecological systems.
Education should be started at an early age, and it should be made interesting and fascinating. All the
youth and adult campaigns and programmes aiming at making nature more respected should be supported.
At least each national park should have educational and demonstration centres and provide opportunities
for field practices. They should co-operate with the schools and other organisations dealing with
educational activities concerning nature conservation and attitude formation. The further education of the
professional staff of the system of nature conservation and that of the teachers should be provided.
2.3

The National Parks are the bases of ecotourism (ecological tourism)

The National Parks provides opportunity for visitors to learn about the natural values and to acquire an
ecologically more conscious attitude.
The utilisation of national parks for tourist purposes is strictly regulated: the inner absolutely protected
zone serving for the protection of gene banks and other rare natural values cannot be visited at all, tourists
can enter the second zone with guides and by paying special attention to the natural values (e.g. without
motorised vehicles, limitation of the number of visitors, etc.), while in the outer, so-called buffer zone
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tourist services and infrastructure can be found. The national parks have outstanding responsibility for the
professional exhibition and education, and the educational centres and study-trails on their areas serve for
these purposes.
This ecological tourism or ecotourism is an environmentally responsible travel or visit to relatively
undisturbed natural areas to enjoy and assess their natural, present and past cultural values in a way that
the impacts of the visit are minimised and the local population receives social and economic benefits.
The features of the ecotourism in the National Parks are the following:
• The number of the participants in one visitors group is low, therefore undisturbed the natural
areas,
• The local population maintain and preserve their traditional rural lifestyle and receives social and
economic benefit,
• Increase the environmental conscious attitude and behaviour of the visitors and local resident
• Paying special attention to the natural values, protect and preserve the habitats for the future
generation,
Incomes from ecotourism can facilitate the preservation of the natural and cultural values of the host
region and they can serve as sources for the creation of new values. In an optimal case the symbiosis of
ecotourism and environmental protection is the development of a new harmony between the environment
and humans
2.4

Tourist Attractions

The main attraction is the unique landscape. Most of the floodplains of the rivers crossing the Great Plain
provide habitat for rare protected bird species and these places are good for bird-watching. The rivers
provide natural conditions for those who are fond of water sports (they are especially suitable for rowing
trips). The calm and clean waters of oxbow lakes can be utilised for recreational purposes, sport and
fishing.
The ten National Parks maintain and develop their tourist infrastructures. Today 54 visitors centre and
demonstration site, 54 natural trail, 50 tourist program and 14 hotel are maintained and organised by the
national parks. Each parks employ specialists who responsible for the ecotourism.
3.

The Future of Ecotourism in Hungary

Is it possible to make the often environment-damaging tourism approach the principles of sustainability?
Is it not only an utopia to develop sustainable ecotourism? Can it be allowed to utilise our sensitive
environment and nature conservation areas for tourist purposes? It is not easy to answer these questions,
but we try to make an attempt to give answers to them in order to make a further step towards the aim.
We all experienced the direct and indirect environmental damages caused by tourism, know the existing
hazards and the methods of prevention. By conscious planning, direction and regulation a harmony can be
established between nature conservation and tourism, which should result in the formation of ecotourism.
As far as the volume of tourism is concerned Hungary has an outstanding place in the world (in 1995 our
share was about 4% from the world turnover, and with this value Hungary was the 7 th in the world rank),
but due to the unproductive operation of the sector the fall in incomes is very high (in the same year our
income from the world profit was about 0.5%, and with this value we were the 35 th in the classification). If
a development model is not elaborated and implemented, the crisis of the sector can worsen and tourism
can be in recession for a long time.
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The reason for our poor performance is mainly the underdeveloped infrastructure, and due to it the level of
our services is not high enough to be suitable for tourism of good quality, so with the low prices we are
not able to produce the profit which can be expected according to the volume of tourism. Unfortunately,
the large share of black economy worsens the economic results of tourism (compared to the GDP the rate
of all the incomes is approximately 11%, but the rate of the official incomes is only 4.5%).
Our accession to the European Union is not only a unique opportunity, but it is also the source of severe
dangers. If for the time of the accession we are not able to improve the quality of our tourism industry, we
cannot talk about competitive product offer after the accession, and without it there will not be significant
capital influx and the market will not look up. In this case Hungary will get to the periphery, the present
situation will be more serious and our tourism will fall behind for a long time. The most important
objective is to utilise the conditions properly, and thus we can achieve an economic profit meeting the
expectations of the European Union.
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Abstract
In accordance with the objectives of the Lisbon Strategy and statistical indicators, the EU is still and is
even lagging more and more behind the USA and Japan in the area of innovativeness and the usage of
R&D. The situation in transition countries including Slovenia is even worse. Since innovativeness is the
foundation for achieving a more dynamic, competitive and knowledge-based economy, we are now facing
a widening so-called »innovation gap« between the EU on the one side and the most developed countries
on the other.
At the same time, we are discovering that innovativeness is in direct connection with a country's GDP.
Global competition and new technologies forecast that the economy of the 21st century is going to offer
new challenges. Knowledge and the creative use of it is becoming the decisive factor for success in any
organization. On the contrary to other sources that are losing their value over time, using know-how and
implementing it is actually gaining value. Therefore, it is expected that each individual working in every
branch of an industry, at a university or in other organization develops new ideas, gains new knowledge
and as a result preservers right up to the final result. As a result of the increasing need to manage
innovativeness within the EU, organizations and employees lack the knowledge and experience for
achieving the desired results. An organization that operates within the EU must be able to manage their
own innovation activities and modify them into beneficial and if possible into profitable novelties. This is
why clear-cut decisions made by management as well as complex knowledge are necessary. Both areas
not only lack in state systems but also in businesses especially in small to medium sized ones.
Therefore it is necessary to encourage organizations to develop holistic and systemic approaches, new
knowledge, the skills and abilities connected to the processes of innovativeness, which contribute to
greater competitiveness, entrepreneurship and new employment opportunities.
This includes creative abilities, which we CAN obtain, concrete knowledge and skills, which we CAN
conquer and cultural innovativness along with a business mentality. We CAN also upgrade them in
directions through creative work that lead to achieving stated objectives.

Key Words: innovativeness, strategy, culture, research, economy
1.

Introduction

Have you ever asked yourself what are the most important innovations found throughout history? The
majority usually say its automobiles, airplanes, Google, iPod and the likes. Some even remember the
pyramids. If we continue to think about it, this example becomes exceptionally educational. When we
want to extract the most important for a multitude of possibilities, we quickly run into the problem of
criteria. What exactly is our measuring tool? If we look at profits, we quickly come up against the usage
of crude oil and its derivatives. The number of attended customers? The answer is McDonald's. The more
we think about it the more possibilities there are.
Recently, the president of one of the leading consulting companies, which deals with effective innovation,
presented a study according to different criteria – which innovations have changed our way of life the
most? (Keeley, 2005). The following were included:
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1. Weapons. Despite the fact that this statement can be highly controversial, the presence of the most
powerful weapons usually ensures peace.
2. Mathematics and the number zero. By uncovering this number the Babylonians and Ptolomei have
integrated a revolutionary idea into the current knowledge about the number 0 and with this the continuity
of the number system, which was an important foundation for the further development of mathematics.
Resistance from Greek philosophers was immense because they had unsuccessfully questioned how
nothing (0) can be something.
3. Money. An unusual idea that has been with man for centuries as the actual value of money itself is
negligible. Despite everything, trust in it substitutes the use of precious metals like bags of gold and
diamonds, which is quite hard to think of in today's modern business world.
4. Print. Although Gutenberg's technical solution was brilliant, the extensiveness of this innovation is
quite grand. It enables the simple spreading of knowledge and ideas also to the »non-consecrated« and as
a result opens a path for human development.
5. The Free Market and the Monetary Market. It enables individuals to take risks, test business ideas and
integrates new economic relations in society. Innovation is also related to a series of theoretical research
and as a result the Nobel awards…
6. Domestic animals and agriculture. Cows, poultry, camels… With domestication our ancestors stopped
dealing with antelopes or the furry mammoth. Besides the problem of food, the question of material for
clothes was also answered to a great degree. While individuals in the past were responsible for their
herds’ everyday, today only 12% of the population is in charge of satisfying the needs for food and in the
USA only 2%.
7. Ownership. This is about the old idea that each individual can buy and sell ownership. Of course,
knowing the ownership changes the attitude towards goods and the need for continual ennoblement causes
the need for education, the local economy improves…etc.
8. Limited liability. Assume risks, start with work and try out your idea! If you succeed you employ new
people, expand markets and make a profit. If not then you only lose the work. There is no personal
liability and jail! This philosophy opens the door widely to people who want to realize their business
ideas.
9. Participative democracy. Churchill had discovered that democracy was the worst form of
government…except all the rest of the forms (which are even worse). Any fraud can lead a municipality,
city or state…however, only when this is proven do they lose their function.
10. Anaesthesia and surgery. Although it appears to be an unnatural activity, we are prepared to have
surgery only for the sole reason of not feeling pain again. Leonardo DaVinci was one of the pioneers.
11. Vaccines and antibiotics. They aid in the healing process and prevent diseases from developing that
have been fatal for centuries.
12. Semi-conductors. No other product has helped mankind to do more with less. Over the decades, the
decrease in size of the semi-conductors has probably increased the speed and as a result has opened new
uses in all areas of life.
13. The Internet. It is one of the ideas that enable anyone to access and use information. This puts
Gutenberg's idea at a higher level.
14. Genetics. Where do you come from? Which baboon or chimpanzee is your uncle? Genetics is no less
than the history of life on earth and the key to improving it.
15. Transporting using containers. Where would you like this to go? When? The use of containers makes
things simpler, cheaper and improves transport reliability around the whole world.
The above mentioned innovations clearly show a wide spectre of possibilities, which creativity can
release. In addition, that seemingly a small but interesting idea can change the course of history. This is
the reason why that during everyday tasks it is logical to aim at those ideas that bring significant change,
especially because the development of innovative ideas needs a lot of time and energy. That is to say,
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experience from even the developed world – from the USA, Japan and Europe – show that it is difficult to
achieve innovation. They are discovering that despite huge investments in research and development ,
96% of all new (innovative) projects do not even reach the break even point (Keeley, 2005). Despite the
small »benefits of innovation«, globalization of the economy and society in the 21st century is already
offering new challenges. Know-how is becoming the decisive factor for success in any organization. On
the contrary to other sources, which lose their value over time »know-how« is actually gaining value
through its usage and implementation – under the condition that we adequately protect it (Trček, 2006).
Therefore, it is expected that each individual working in every branch of an industry or at every level of a
business organization develops new ideas, gains new know-how and as a result perseveres right up to the
final result.
Even with the greater need to be in command of innovation within the European Union, many times
companies and its employees still lack the know-how and experience to achieve final results. A company,
which operates within the EU, has to successfully manage their own innovative activities, research and
development and transfer know-how into business results. This is why complex know-how skills are
important, which are not only lacking in big companies but in small to medium sized ones as well.
Therefore, it is necessary to encourage companies to develop systemic approaches, new know-how, skills
and abilities related to the processes of innovation, which contribute to greater competitiveness,
entrepreneurship and new employment opportunities.
2.

The Innovativeness of Countries within the European Environment

In accordance with the objectives of the Lisbon Strategy from the year 2000 and statistical indicators,
which have been stated by the European Innovation Scoreboard – EIS (Scoreboard, 2006) the EU is still
and is lagging even more and more behind those most developed in the area of innovativeness. Since
innovation has become the foundation for achieving a more dynamic, competitive and knowledge-based
economy, we are now facing a widening »innovation gap« between the EU on the one side and the USA
and Japan on the other. The latter are still far ahead of the European average. The positive thing is that the
innovation gap has started to shrink, especially regarding the USA! The situation for countries in
transition, which Slovenia is part of is even worse. The measuring tool is the Summary Innovation Index
(SII), which is determined on the basis of innovation indicators. These are separated into five categories.
The first three represent the input of different countries (Composite indicator for Input) and the last two
represent the outputs (Composite indicator for Output). The innovation inputs are: innovation drivers,
knowledge creation and innovation & entrepreneurship. The innovation outputs are: applications and
intellectual property.
The data analysis shows that there is a positive correlation between inputs and outputs. The more input
there is the better the output. Some countries use the inputs better than others; e.g. Switzerland, Germany
and Ireland. Slovenia is below average, which means that the inputs could be used better.
If we analyze the data in more detail, we can establish the advantages and disadvantages in Slovenia
considering the Summary Innovation Index or the individual indicators (Figure 2).
At the same time we can establish that innovation is in direct correlation with GDP. The correlation is
shown in Figure 3.
We can establish that the EU or even Slovenia have not yet took advantage of using innovative potential,
which lead to a more dynamic economy and greater GDP.
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Figure 1: The Summary Innovation Index (SII) and the trends. SII 2006 shows the performance of the EU
as a whole and as individual member states along with the USA and Japan (Scoreboard, 2006).

Figure 2: Innovation performance in Slovenia regarding individual indicators& Five innovation categories
and individual indicators are shown. The performance in Slovenia is shown for each one with regards to
the EU average (Scoreboard SWR, 2006).
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Figure 3: Innovation and GDP. The correlation between innovation and per capita GDP is shown
(Scoreboard, 2004).
3.

Innovation in the Slovene Economy

According to the data presented by the National Statistics Office of Slovenia (SURS, 2006) the situation in
the national economy from 2002-2004 is as follows:
Actively innovative companies (26.9%) include those companies that had implemented a new product or
new procedure or both during the observed period – or had not finished the innovation during the observed
period. 18.7% of the actively innovative companies implemented a new or a more improved product or
service. In the same period 24.6% of the actively innovative companies had implemented an innovative
procedure – completely new or a more improved production method, a method for distributing raw
materials, products or services or technical assistance for a product or service.
The data clearly shows that the companies in the manufacturing sector are more actively innovative than
companies selected from the service sector; 35% of the companies were actively innovative from the
manufacturing sector while 16% of the companies were actively innovative from the service sector for the
observed period.
Taking into consideration the size of the company, the percentage of companies with innovative activities
grows with the size of the company. As a result small companies (companies with 10-49 employees) still
deal with innovative activities the least as only 19.1% of them were actively innovative. Big companies
(companies that have more than 250 employees) deal with innovative activities the most as 69.9% of them
were actively innovative (SURS, 2006).
However, we must be cautious when interpreting these results. One single innovation for the whole
company is enough for a positive reply about innovative activity for the SURS research. Firstly, this
means that big companies are categorized as innovative more easily. Therefore, the above mentioned
methodology shows an advantage for those companies who have more employees (Likar, 2005b). The fact
that the company is innovative according to the statistical criteria (achieved at least one innovation) it does
not mean that it has really taken advantage of its innovative potential.
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Are Industries with Advanced Technologies Really Most Important?

Fatur has established (see Likar, 2007) that innovation is key to business success, especially in industries
with advanced technologies such as pharmaceuticals, aeronautics or biotechnology. These are otherwise
highly profitable industries, however even in the most developed national economies they contribute
relatively little to the nation's wealth. It is common knowledge that in the majority of technologically
developed nations, the percentage of service activities of GDP has already exceeded 60%. The 40% of
GDP that is left over (or even less) are not dominated by advanced technologies but by medium to small
sized technological industries. The study on industries with advanced technologies regarding GDP in the
OECD region (Smith, 2002) shows that this is surprisingly moderate. Even in the USA, which is the
leader amongst OECD countries regarding the percentage of industries with advanced technologies, the
influence on GDP is less than 3%. Therefore, a big contribution to GDP is made by industries that are
(from the standpoint of media popularity and many times also a national development priority) less
interesting, e.g. the food, textile and last but not least the furniture and wood manufacturing industries.
Therefore, the effects of increasing innovation and with it productivity and economic results are of great
significance especially in these industries. This is an important fact, which responsible individuals of a
company and those at the state level can take advantage of with its onset.
3.2

The Size of a Company and the Types of Innovation

Results also show that it is necessary to make a distinction among big and medium-sized companies or
small companies as the differences lie in the organizational structures as well as in other factors. Bigger
companies can afford a higher cost percentage for R&D, more investments in machines and equipment
related to an invention-innovation activity or even with a concrete invention and its development in the
innovation and as a result develop new or improve old products more easily – which is still not enough in
order to achieve better business results. On the other hand, we can see that bigger companies are up
against problems related to organizational rigidness. Firstly, these companies require new management
innovation and then technical-technological innovation etc. (see Chapter The Innovative Company). The
entrepreneurial praxis restricts itself to technical-technological innovation much too often. Therefore, in
order to orient innovation activities correctly , the size of the company must also be taken into
consideration.
4.
The Innovative Company
According to the words of management guru Peter Drucker, every organization needs one key
competence: innovation. This is an organization's characteristic that enables it to improves its
competitiveness and ROI by creating or/and taking on new products and ideas. The result of the
innovation process can include new products or services, new characteristics of the already existing
products or services, new methods of production, sales or a different approach to any other process within
the company (Beerens et al., 2004, Vemuri et al., 2003, Gellatly and Peters, 1999). Therefore, it is of
great significance that a company is prepared and able to manage their inventive-innovative including
their R&D processes. A prerequisite for this is to understand and manage them completely. Let us take a
look at the definitions for invention and innovation both terms because there is a fundamental difference
between the two terms:
Invention: represents a new, promising idea which has a potential to become useful, i.e. a new
product or service, process or system; for example industrial product, design, improved method of work,
generated savings, safety at work and similar. Not every idea is to be called an invention (Likar and coauthors, 2006).
Innovation: a new or considerably improved product, procedure or service which appears on the
market (innovation of a product, service) or is applied in a procedure (innovation of a procedure/process)
and proves to be useful. Product, service or procedure needs to represent a novelty or considerable
improvement for the user yet it does not need to be completely new on the market (Likar and co-authors,
2006).
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Innovations are not only of a technological nature – expert opinions show that there are at least 20 types of
innovations. The basic categories include the following: 1. business-program, 2. technical-technological,
3. organizational, 4. as regards management style, 5. as regards the methods of management, work and
participation. Each one can then be categorized by additional criteria: regarding the radical and detailed
(incremental) consequences and regarding official duties - have they occurred as a result of the duties or
not (Mulej, 2006). Division is not only formal as the achievement of success in each category requires a
different approach and each one means added value for the company.
At this point, we cannot overlook the fact that innovation is a complex process, in which the majority of
companies are not in full command of enough. Many times business organizations try different partial
approaches to increase the level of innovation but many times they remain not effective enough. The
problem is that improving the condition is related to many factors, which often represent a difficult knot to
untangle: where to start, how to take into consideration strategic viewpoints and prepare realistic
operative plans, how to determine the most important areas, where to improve the conditions – determine
the key influential factors, carry out the concrete steps etc. The first step is certainly an analysis of the
current condition and becoming familiar with the factors that influence innovation.
(Pervaiz, 1998;
Likar and Kopač, 2005a, Fatur, 2005). It is especially important how to systemically and systematically
approach the analysis and improve the condition (Mulej in Ženko, 2002; Mulej et al., 2005; Markič,
2003).
4.1

A Holistic Strategy to Innovation
Management innovation begins by defining the strategies and goals of innovation.
As a rule, a company is a market leader only if they have a holistic strategy to
innovation. This means that the company is initially orientated in innovating
management itself first and then management innovation (Mulej, 2006), which is
reflected in the continual development of new and (non) competitive market
products.
In order to achieve a holistic strategy to innovation the following is necessary:

 Continual search for new opportunities and searching for inventive solutions,
 Dealing with the strategic, organizational and operative viewpoints of innovation,
 Developing various types of inventions and innovations,
 Oriented towards all the business segments of the company,
 Actively incorporating all hierarchical levels,
 Initial orientation in using the creative potential of the employees,
 Taking into consideration the specifics of the industry, the company and its size.
4.2

The Objectives of Innovation

These can be very diverse as the activities regarding innovation can range from administrative work all up
to the development of automobiles running on hydrogen. For example, the objectives of innovation can
include the following:
 The increase in added value for the consumer,
 Decreasing production costs,
 Increase in the percentage of successful inventions that have become innovations,
 The increase in the quality of the product/service,
 Improving the effectiveness of development,
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 Accelerating the implementation of new products/services,
 Cutting down the implementation time of products/service onto the market,
 The development of a new family of products/services,
 Creating new business models.
4.3

The Organizational Environment and the Culture of Innovation

Creating an adequate organizational environment is a necessary step in the development of an innovative
organization. (Ideachampions, 2006, Beerens et al., 2004, IPENZ, 2002, IWP, 2003, Flynn et al., 2003,
Baker, 2002, Likar and co-authors, 2006). The term organizational environment is closely related to the
term organizational culture of innovation.
Culture is the sum of values, norms and beliefs, which a group of individuals have moulded and are
passed down from one generation to another. The Culture of Innovation can be defined as organizational
culture, which respects innovation and encourages employees to respect different ways of thinking and at
the same time boldly deal with and change the current situation. What are its main characteristics?
 Visionaries – enthusiastic managers for change.
 Not only material but also moral support from top management.
 An effective communication system. Managers share their company vision with co-workers for the
business, which enables them to prove themselves the best when achieving company goals.
 Allowing new ways of thinking and different behavioural patterns. A creative organization can easily
adapt to changes and can proactively look for new opportunities.
 Customer-oriented approach.
 A creative culture is orientated externally, it looks for ideas from its customers, competitors, academic
circles (see Mulej, 2005), suppliers as well as from players in other branches.
The Culture of Innovation can develop:
 By recruiting innovative co-workers,
 By becoming educated in the areas of creativity and innovation,
 By developing a learning organization,
 By introducing a system for obtaining ideas,
 By qualifying leading personnel in order to support the innovativeness of co-workers,
 By demanding creativity as a prerequisite for employment,
 By improving the participation amongst co-workers in decision-making,
 By implementing an adequate system of acknowledgement and promotion for innovation,
 By allowing risky actions to be taken as a welcoming method in real world situations,
 By encouraging investments in research and development,
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 By actively searching for and evaluating the good practices of other organizations in order to improve
our own work (benchmarking).
5.

Discussion and Conclusion

The results of the research (Fatur 2005, Likar, 2005b, Mulej 2006) clearly indicate the path which the
company must follow as well as the important individual factors. As a list of other authors have already
also established, the first step to be made is a decision by the leaders for a clear strategy of innovation (e.g.
Collins, 2001, and Collins, Porras, 1997). At this point it is necessary to take into account that every idea
does not yet mean a revolutionary market opportunity. Innovation in increments is important, which is tied
to little everyday improvements, as well as creative and/or research work that can bring big market
opportunities. Furthermore, it is important that the employees do not get lost in their everyday routine but
have time for innovative activities. Not only bureaucracy but excessive formal control also presents a
barrier to innovation – we can substitute it with closer mutual participation (Kanter, 2006). Concrete steps
are tied with the construction of an adequate organization and organizational climate. It is necessary to
carry out a series of activities, whereby the most important include increasing creativeness, adequate
R&D, interaction with academic and other research institutions (Mulej, 2005), other inventive-innovative
activities including educational and training programs. As Mulej states (Mulej, 2004), a creative mentality
together with knowledge and decisiveness is even the most important factor. The values direct the usage
of know-how. This is why the training process should include the building of innovation values, culture,
ethics and norms (Mulej, 2006).
Although innovation is one of the most complex processes, a company can radically improve its
competitive advantage by implementing a holistic and systemic approach to work. This means having
creative abilities, which we CAN obtain, concrete knowledge and skills, which we CAN conquer and
culture of innovativeness along with a business mentality. We CAN also upgrade them in directions
through creative work that lead to achieving stated objectives.
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Sanja Pfeifer
Professor of Entrepreneurship management
Department of Economics, J.J. Strossmayer University in Osijek
Croatia
E-mail: pfeifer@efos.hr
Attila Petheő
Lecturer and Ph.D. Student
Corvinus University of Budapest
E-mail: attila.petheo@uni-corvinus.hu
HARVARD BUSINESS SCHOOL COLLOQUIUM
European Entrepreneurship Colloquium on Participant-Centered Learning
20-28 July 2007

Boston, Massachusetts, USA
REPORT FROM THE HARVARD BUSINESS SCHOOL
Sanja Pfeifer reports
If you have the opportunity to treat yourself with something special
for summer vacation, try enrolling one of the hundreds of executive
education seminars at Harvard Business School, at least once in your
professional career. Apart from having a nice certificate to put it in
you CV, the scenery, the people and the processes are quite remarkable.
Together with the group of friends from Croatia and Hungary (Attila Petheő) I have had the pleasure to
experience the one of those „extreme“ educational experiences during the 8 days long summer colloquium
at the Harvard Business School.
The main objectives of the colloquium were as follows:
• Raising awareness about entrepreneurship as the integrative and interdisciplinary concept
• Increasing the teaching capacity in case study for the staff on the entrepreneurship education
programmes
• Creation of the strong international network of the institutions and persons providing the
entrepreneurship education.
The program is especially targeted to the European Universities, in order to increase the university
capacity in delivering entrepreneurship education in Europe. It started three years ago, as the joint project
of the Bert Twaalhoven, European Foundation for Entrepreneurship Research, Marion Kauffman
Foundation and Harvard Business School, and is delivered once a year as the executive program. This year
the colloquium gathered 65 participants representing 53 institutions (including university departments,
polytechnics, Centres, Institutes, business parks), from 25 countries.
The program is carefully tailored. The topics, methodology, class design, lecture dramatization, guest
speakers, were selected to inform, to raise interest, to encourage participation and to enable new insights
about, for and to entrepreneurship. Even the seating arrangement during the lunch was preplanned. The
preework discussions, afterwork meetings, picnic in Rockport, barbeque, welcoming and farewell
cocktails were organized in order to provide more opportunities for networking among the participants.
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During the 8 days of the program the participants were treated like the average MBA students. The
participant have analyzed, discussed and walked through 15 cases, and 6 book chapters. They have been
called out on warm calls (having 5 minutes to prepare oneself), or cold calls (having to elaborate point of
you without no preparation). They have experienced sky deck (being in the shoes of the Harvard
professors – impersonating a professor at Harvard) and underground deck (trying to hide from the
professors inquisitive questions, or to skip the assignments). All the participants had to work through
extensive assignments. Some of the participants evoked their shortcutting skills from the school days by
asking others for solutions, or by dividing the work load among the
smaller discussions subgroups. For majority that had not finished the
assignments in front the colloquium Harvard was „Sleepless in
Boston“ experience. And we have enjoyed every minute of it.
Two ERENET members participated in the colloquium: Attila
Pethőe from Corvinus University (Hungary) and Sanja Pfeifer from
J.J. Stossmayer University (Croatia).
It was the opportunity to expand and share experiences with the other participants from the Central and
Eastern Europe (including Bosnia and Herzegovina, Croatia, Hungary, Poland, Slovenia.).
The program was delivered by senior teaching staff at Harvard
Business School and guest speakers. Altogether, 10 HBS professors
volunteered, as well as the number of guest speakers.
Entrepreneurship topics was presented as interdisciplinary concept
comprising
management, strategy, ethics, marketing, human
resources, financial management approaches. The participants were
provided with hands on experiences, role plays, reflection, small
group – large group discussion experiences, aftermath of case study
sessions, etc.
The most vivid impressions of learning the “Harvard” style is:
 Case study is the centred around participant learning from each other, and from group dynamics.
 Professors role at first look like they are merely moderating discussion, raising interests, taking
blackboard notes. However, looks easier than it is. Professors reports they have usually up to 15
hours of preparation for each case study delivered to a MBA class, deciding about the opening
question, setting direction, pacing information and energy flow, to delivering the key learning
points and vivid punch line.
 Protecting the voices from all over the place, not taking sides, provoking elaboration of the points
of view, pushing students to defend their opinion.
 No single solution, or single approach serve the real character of the entrepreneurship case studies.
Although the key learning points tend to be tailored to a particular courses, no real situation is
constrained by the professors inclination toward one particular subject (whether strategy, finance,
or ethics). The discussions are result, insight or decision oriented. Professors rarely impose their
view of the problem solutions.
The infrastructure for the participant centred learning is impressive. Classrooms are in amphy theater
shape, students usually start the class with the votes about particular decision described in case, all inputs
are monitored electronically and/or on the blackboard. The teachers’ assistants prepare the sitting plan of
students, and takes notes of the students contributions to discussion. Every participant activity is
monitored and after the class evaluated. The inactive students are called to consultation early on in order
to catch up the rest of the group. Summary of the number of call outs that professor made during the 1,5
session is also summarized so the professor can check whether he has “blind spots” or whether he calls out
more male, front seated participants.
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However, if I have to rank the three most important things that I would like to copy from the Harvard
Business School to our institutions that provide entrepreneurship education, it would be as follows:
 All the professors share the same vision of the entrepreneurship and case study analysis as the
teaching method.
 Every professor has his unique style and strategy of delivering a session.
 Each of them is passionate about entrepreneurship and at the same time focused on the learning
outcomes for students.
Finally, I can hardly remember the situation when I have had so much fun while learning so hard at the
same time. If you are looking for adrenalin holidays next summer, try Harvard.
Attila Pethőe reports
Overview of the program
The European Entrepreneurship Colloquium on Participant-Centered
Learning (EECPCL) is an eight-day intensive residential program
designed for entrepreneurship faculty members who will play major
roles in leading curricula development and research in their respective
institutions over the next decade. The focus of the colloquium is on
participant-centered learning, with a particular emphasis on case
teaching, course development, and the efforts required to introduce
participant-centered learning methods into a more conventionally
taught curriculum. The colloquium will also focus on developing and
tailoring materials to reflect specific management and entrepreneurship opportunities and challenges for
students. The colloquium took place on the HBS campus in Boston.
The School launched this faculty development program in 2005. In the past two years, more than 100
professors and several deans from 68 universities across 30 European countries have participated.
Institutions represented have included both business schools and technical universities. EECPCL provides
a dynamic venue for faculty members involved in the teaching of entrepreneurship-related topics from
leading business schools across Europe to work together and explore practice-based learning in an
intensive and highly interactive faculty development program. A group of distinguished HBS faculty
members facilitated the program with the goal of creating an environment of mutual learning between the
participating faculty and building a network with and among entrepreneurship professors in Europe.
What are the three main findings of the visit:
1. HBS is the World Leading education institution, despite the fact that it is not accredited University
in United States of America. Since its established it has fundraised more than 60 billion dollars,
which is more than whatever Hungarian government has controlled. They compete on education
market like Real Madrid in professional football. HBS directors attract and collect the best
teachers all over the world, they train them and form from them a winning team.
2. Money is the central topic, you worth so much how much you make. For example an HBS
professor earns 200.000 to 500.000 dollars a year. That’s why HBS invest in their future, and
expect a high return on it. The grass is perfect, the food is top quality and the serving is first class,
everything just “too perfect”.
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3. Teachers love students, only those professors stay there, who wants to give their best to students.
They prepare plenty of hours for the “show”, every little detail must be perfect and 100%
controlled. (They do not invite live entrepreneurs, because they can not perfectly control what the
guest will tell to students.)
As a young colleague, with the help of a much more experienced colleague Sanja Pfeifer (other ERENET
founder member), I could survive the intensive seminar. By luck I was given the place next to here
because of the alphabetical order. After some social event, I made a friendship with the most energetic
Sven Voelpel from Karl Jacobs University, Bremen. We explored together all the Harvard facilities, and
the centre of Boston. I have never been to USA before, but Boston is a really European city, except that
people are much more friendlier over there.
I would like to thank my own institution Corvinus University of Budapest and two of my professors (Péter
Szirmai and János Vecsenyi) and our Rector (Tamás Mészáros) to gave me the possibility to participate on
this program. It was a great pleasure to represent our university and contribute to our group work and
giving all my bests.
I have to mention the books and course material which I received there. These are not better than ours,
they are at the same level, but the difference is how they present this knowledge. We have the books what
we need for teaching, but we need to learn how to involve students in the learning process. We learned
what is a “learning contract” and how to prepare it. Ho to moderate a discussion, and how to develop your
profession. In my view, we do not have enough patience, and we undervalue the importance of
preparation. A European professor would say “Why to prepare I have been teaching this material for thirty
years!” Although you became more experienced in the last thirty years, at Harvard every year they change
25% of the course materials, so after 4 years the course is totally up to date and new for everyone.
As my colleague Sanja Pfeifer did, I only can suggest to everyone to participate on this program, to
enhance the level of entrepreneurship research and education. For those who are interested in
participation, I list the admission requirements: (Be aware that I had luck to be accepted even if I did not
meet all requirements, so do not give up.)
•
•
•
•
•

Professional achievement and institutional responsibility are the main criteria for admission.
Proficiency in spoken and written English is essential, as participants will be required to contribute to
fast-moving discussions during classroom sessions and group work.
First preference will be given to full-time faculty members, and second preference to part-time faculty
members who are transitioning to full-time teaching.
The Admissions Committee will select the most qualified and diverse group from the pool of
candidates, in order to ensure an interactive and invigorating learning experience for all participants
and to enhance the colloquium’s takeaway value for their supporting schools.
Participants must have institutional sponsorship. Sponsoring schools agree to assume all fees, provide
for reasonable additional expenses, and relieve participants of their work responsibility for the length
of the colloquium.
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CONFERENCE PAPERS

FOR
HUNGARY

Hungarian Association of Young Entrepreneurs
(YES for Hungary)
held its first YES for Europe Execom Meeing
in Budapest on 20-23 September 2007
YES for Hungary was founded in 2006 and in the year of its establishment the association applied
for the membership of the The European Confederation of Young Entrepreneurs. YES for Hungary
is the main association of young entrepreneurs in Hungary representing the the most motivated
business owners under 40 years old and aiming to improve the economic and social
performance of both Hungarian and European entrepreneurship.
To sum up, Budapest and YES for Hungary feels honoured to hosted the YES for Europe Execom
meeting and comprehensive business conference program.
Title of the Conference was: The Transition form “Gulash-Communism” to Market Economy –
Booming Businesses in Eastern- and Central-Eastern Europe
After the welcome day, where all the participants got to know each other, we had the pleasure
to listen high quality presentations during the second day conference.
The conference was opened by Murat Saraily, President of YES for Europe, and he was followed
by Sándor Kürti – CEO, (Kürt IT Management Ltd.), who was Entrepreneur of the Year 2005. He
introduced the way for success, the abilities and attitudes needed to be responsible and
successful entrepreneur.
Antal Szabó – UN ret. Regional Adviser, Scientific Director of ERENET and Supporting Member of
the YES for Hungary, gave a presentation about the current entrepreneurial situation in Hungary.
The audience became excited when Tibor Balogh – CEO Holografika Ltd. inventor of 3D
television, introduced his invention to the audience, to show the one time rightly famous
Hungarian inventions for entertaining (like Rubik Cube). Additionally Sándor Kürti owns several
patents in data recovering technology. Intellectual property plays an important role on both
cases.
The participant could participate and International Project Management training with Raimo
Hübner’s new Project-Roadmap (presented by the inventor), to understand the high level project
management phases. IN case you are interested in the Project-Roadmap please visit:
http://www.project-roadmap.com.
Finally Lengyel Csaba – AAM business developer manager held a presentation about there
current work, and about future prospects of young entrepreneurs.
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With the last speaker the day did not finish, because we visited Zwack Unicum Co. factory for
tasting of unique Hungarian specialities (liqueurs) for example Unicum. After the factory visit the
Gala dinner was a great success we could exchange experiences and do plans about the
future.
On the third day we visited the Hungarian Parliament and there has been an Execom meeting to
evaluate the work of Yes for Europe and agreed on the following Events and programs for the
next year. If you need any further information about out work and future plans please contact:
Kristóf Schum – Secretary General
Battyhány str. 24. Fsz 1.
H-1015 Budapest
Tel.: +(3620) 580 4533
E-mail: yes@schum.us
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BIOS INTERNATIONAL CONFERENCE:
"THE ROLE OF BUSINESS INCUBATORS
IN THE DEVELOPMENT OF COMPETITIVENESS"
13-14 September 2007
Hotel Osiek, Croatia
Business Incubator BIOS in cooperation with Centre for Entrepreneurship Osijek, Technology
Park Zagreb and Technology - Innovation Centre of Rijeka organized International
Conference: "The Role of Business Incubators in the Development of Competitiveness".
Around hundred participants from eight countries attended the Conference.
During the first day of the Conference experts from Croatia, Canada, America and Hungary held
lectures and representatives from Macedonia, Serbia, Bosnia and Herzegovina and Slovenia
presented their projects. Workshops: ''Successful Incubator's Characteristics"; "Innovativeness
and Incubators"; "Networking of Business Incubators" were held during the second day of the
Conference where guidelines concerning future regional cooperation were discussed.
ERENET was represented by Dr. Antal Szabó, Scientific Director, making a presentation on
“University Business Incubation at the Corvinus University of Budapest”. The event provide an
excellent forum to highlight the aims and modalities of activities of this Network. Following this
Conference Laurence Hewick
The general patron of the Conference was The City of Osijek, other patrons were: Ministry of
Economy, Labour and Entrepreneurship, USAID - Poduzetna Hrvatska and Osijek-baranja
County.
His Excellency Mr. Branko Vukelić, Minister of Economy, Labour and Entrepreneurship of
Croatia opened the Conference.
During the Conference Dr. Laurence Hewick, President of Hewick Research Inc. and Director
of the Hamilton Incubator of Technology, and Dr. Antal Szabó visited Professor Slavica Singer,
the Faculty of Economics of the J.J.Strossmayer University in Osiek, and were informed on the
Graduate Program in Entrepreneurship. For further information please visit www.psp.efos.hr.
Dr. Laurence Hewick, Prof. Slavica Singer and
Dr. Antal Szabó (from left to right) at the
Faculty of Economics in Osiek
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INSITUTIONAL PROFILE
CEPOR - Centar za politiku razvoja malih i srednjih poduzeća i poduzetništva
Trg J. F. Kennedy-a 7, 10000 Zagreb
tel. ++385 1 2305363 fax. ++385 1 2345577

www.cepor.hr

CEPOR – SME’s and Entrepreneurship Policy Center was founded in 2001.
It is registered as non-profit organization.
CEPOR is a specialized think tank organization, focused dominantly on policy issues of the
SMEs, as well as on entrepreneurial capacity on the institutional and individual level. From its
beginnings, CEPOR was active in surveying entrepreneurial capacity of Croatia, through the
annual Global Entrepreneurship Monitor project and comparing Croatia to other participating
countries, especially those from European Union. The GEM survey has been used to influence
government policies focused on SMEs sector, but also those responsible for developing
entrepreneurial capacity of institutions and individuals, like education policy, R&D transfer policy,
and instruments directed toward regulatory framework for businesses. CEPOR’s work was
recognized by the National Competitiveness Council, and eight recommendations in its
document “55 Recommendations for Raising Croatian Competitiveness” were developed by
CEPOR.
The following institutions are founders of CEPOR:
• Croatian Association of Entrepreneurship Supporting Institutions - UHIPP, Zagreb
• The Institute of Economics in Zagreb
• Institute for International Relations, Zagreb
• Istrian Development Agency - IDA, Pula
• Regional Development Agency - REDEA, Cakovec
• Centre for Entrepreneurship Osijek
• Croatian Chamber of Crafts, Zagreb
• Faculty of Economics in Osijek
• Croatian Chamber of Economy, Zagreb
• Open Society Institute - Croatia
Main activities
RESEARCH: independent policy research of the SME sector to provide objective assessments
of problems and to provide policy recommendations.
POLICY DEVELOPMENT: providing advice to government institutions in order to build the
legislative and institutional capacity of the Government to design and implement efficient nondiscriminatory policies for the development of SMEs.
ADVOCACY: to organize actions which will allow the SME sector to voice problems, to discuss
them in public, and for recommendations to be presented to the Government to achieve
concrete solutions.
CONSULTANCY: CEPOR regularly participates on projects dealing with issues in the fields of
entrepreneurship and the labour market.
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Expertise and operational capacity
CEPOR has a successful experience in project management, as well as being a reliable partner
in conducting portions of internationally led projects:
•

Global Entrepreneurship Monitor project, from 2002 – 2007

Global Entrepreneurship Monitor is a unique international research project launched in 1999 as
an initiative of scholars from the London Business School and Boston-based Babson College
The GEM project enables the establishment of the level of entrepreneurial activity (Total
Entrepreneurial Activity - TEA) of a country. The Total Entrepreneurial Activity (TEA) Index
expresses the ratio of the number of people per each 100 adults (between 18 and 64 years of
age) who are trying to start their own business or are owners/managers in an active enterprise
not older than 42 months.
CEPOR uses results as a basis for advocacy activities and public support seeking activities
•

Croatia: From dependent to entrepreneurial culture, 2005 - 2007
USAID, Academy of Educational Development, CroNGO program

The main goal of the Project is to intensify public awareness of the importance of the
entrepreneurship culture on the individual and institutional level in order to build needed energy
for fighting unemployment and for building a democratic society; advocating for changes in
policies and public attitudes and channelling citizen’s interests to policy issues such as
development of an open entrepreneurial culture and consistent government policies and
instruments to encourage entrepreneurial activity.
The objectives are to influence government policies towards increasing entrepreneurship culture
through the educational system and accelerating the process of eliminating administrative
barriers.
•

Support to promotion of reciprocal understanding between the European Union
and the Western Balkans, European Institute, Sofia, Bulgaria – conducting project
segment for Croatia, 2004 - 2006

The overall project goal is to facilitate understanding between the European Union and the
individual Western Balkans countries through support of the EU driven reforms in the region.
The Project will support the EU integration policies implementation in WB countries, will assist
the institutional and legislative development and advancement of national capacities in sectors
critical for the individual WB countries will disseminate specific skills that are needed to
consolidate reforms and broaden the understanding of EU policy towards the region.
In the year 2004 five researches with following themes were prepared :
Internal Market, Competition and State Aid, Energy Market and TENs, Trans-European Energy
Networks, Small and Medium-sized Enterprises Development, Justice and Home Affairs,
and in the year 2005 two researches were prepared :
Competition and State Aid, Free Movement of Goods
In 2006 researches with the subject Mobility of workers in SME sector – obstacles and issues of
work permits and Croatia's point of view on the European perspectives of Balkans are in their
last phase.
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Promoting craft and SMEs in the area of European standardasation, description of
best practices, EIM, the Netherlands – conducting project segment for Croatia,
2005 – 2006

During last few months of 2005 and first half of 2006, CEPOR (with surpervision of EIM Business
and Policy Research) conducted survey among key institutions in Croatia dealing with SME's
and crafts, especially in the field of standardization. After analysis among several best practises
one of them was selected to represent good practises in the area of European standardasation.
Study can be downloaded from http://ec.europa.eu/enterprise/entrepreneurship/craft/craft-

priorities/craft-standardisation.htm
•

Promoting Entrepreneurial Skills in VET Schools: Preparing for the Labour Market,
2006 – 2007, CARDS 2003

The objective is to reduce youth unemployment, specifically that relating to VET occupations and
to strengthen a partnership approach to employment and human resource issues in the
counties. The main objective is to institute VET entrepreneurial centres which will benefit VET
schools and their partners in bridging the gap which exists today in Croatia between the skills
and competencies provided in VET schools and the requirements of the labour market.
During project’s implementation CEPOR will:
- deliver a train the trainers course to teachers who will be responsible with other actors
(entrepreneurs, employees of development agencies and centres for entrepreneurship,
employment service) for delivery of courses to pupils
- equipp them with student oriented, participative teaching skills
- develop an entrepreneurial curriculum in partnership between teachers, entrepreneurs, social
partners and their associations, employment services and other local stakeholders
- facilitate networking between schools and their partners in the two counties in order to
exchange experiences and best-practices,
- introduce virtual firm management to students as a tool for understanding how to do business
in the real world
- promote the concept of linking schools and businesses over the internet and create a database
of all participants of the courses to be offered to employers who need their skills
•

Local Development and Small Enterprioss: Business Growth through Economic
Cooperation between Sibenik – Knin and Tuscany, Toscana Promozione, Agenzia
di Promozione Economica della Toscana,, APET, Firenca, 2005 – 2006, CARDS
2003

The overall objective of the proposed project was to strengthen micro-economic development,
contribute to socio-economic integration and improve employment of disadvantaged population
in the Sibenik-Knin County while promoting entrepreneurship. The specific objective of the
Project was, through the creation of a “One-stop-shop”, to foster SMEs development by
broadening the entrepreneurial base, by enhancing existing SMEs competitiveness and by
promoting inter-firm cooperation among local and Italian enterprises. The “One-stop-shop” will
become a focal point for local SMEs and for local persons seeking a job or willing to start their
own business. It will facilitate a stronger interaction among all local actors operating in the field
of regional development and business. In co-ordination with the existing local institutions and
according to the principles of favouring disadvantaged groups, the “One-stop-shop” provided
services oriented to the creation of new enterprises as well as to the improvement of the existing
ones. The “One-stop-shop” will strengthen business relations with Italy (this will be possible by
mobilising the links of Toscana Promozione with business and sector association).
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Developing a Labour Market web portal for the Croatian Investment Promotion
Agency, 2007

The objective of the project is to combine various sources of labour market data such as
employment, unemployment, wages, human resources and present them in an investors userfiendly interface on the web site of the Croatian Investment Promotion Agency. The dana will be
presented at the national and local level and will comprise the first such data base in the country.

•

Croatian Small Business and EU Challenge: Danger or Hope?, 2006 – 2007, PHARE
2005

The Project focuses on providing information about the advantages and disadvantages of the
European Union single market for the small and medium-sized enterprise sector. The low level
of awareness about the European Union within the sector has contributed to their either neutral
or negative attitude toward Croatia's accession to the EU.
Project disseminates information about the EU challenges for the SME sector, focusing on the
most competitive and promising segment of this sector – entrepreneurs with growth and export
potential. Subject of the project is more than just the EU single market and the importance it has
for entrepreneurs; the focus is on policies and instruments that are used in the EU with the goal
of making this sector more competitive, innovative, and to help it base its competences on
knowledge.
•

Capacity Building of the SME Support Structure and Alignment of Policy and
Actions to the SME Charter and Acquis Communautaire, 2007, PHARE 2005

The purpose of the project is to ensure that the SME Directorate within the Ministry of Economy,
Labour and Entrepreneurship and HAMAG - Croatian Agency for Small Business are able to
develop policies and provide support to SMEs in line with EU standards (Chapter 20 of the
Acquis Communnautaire) but also to reinforce the role of Business Advisory Service providers in
delivering effective support to SMEs at national and local level.
HUMAN RESOURCES
4 full time employees:
Sanja Crnkovic Pozaic, Director
Danica Eterovic, Program coordinator
Mirna Oberman, Program coordinator
Anita Buljan – Administrator and financial manager
E-mail: cepor@zg.htnet.hr
OTHER RELEVANT RESOURCES
CEPOR’s biggest resource is the network of experts who participate in our research, events and
activities. We also have close links with the Croatian Competitiveness Council which is an
institution with substantial influence on the policy makers in the field of entrepreneurship, the
Croatian Employer’s Association (CEA/HUP), University of Osijek and many international
connections and partners.
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DEPARTMENT OF ENTREPRENEURSHIP AND INNOVATION
CRACOW UNIVERSITY OF ECONOMICS
27 Rakoiwcka Street, 31-510 Kraków, Poland
tel. +48 12 29 35 363, fax +48 12 29 35 042
http://www.przedsiebiorczosc.ae.krakow.pl
e-mail: Krzysztof.Wach@ae.krakow.pl
Cracow University of Economics came into existence in 1925. It is the biggest university of economic
sciences in Poland, one of the five public universities of economics in Poland. It includes 4 faculties:
Faculty of Economics and International Relations, Faculty of Finances, Faculty of Management and
Faculty of Commodity Sciences. There are about 20 thousands of students (full and part time studies). The
university offers 13 majors and 38 specializations within the majors.
Department of Entrepreneurship and Innovation came into being in the year 1991 as an organizational
unit of Faculty of Economics and International Relations. Its foundation was determined by the reform of
the university structure after the transformation of Polish economy in the year 1990 (from the central
planned economy to the free market economy). The head of the department if professor Jan Targalski,
who used to be a dean and a deputy dean of the faculty. He is also a honour visiting professor of
Northumbria University at Newcastle (UK) and an academic advisor of Southern Stockholm University
College (Sweden). The staff of the department includes also 11 other teaching and research workers as
well as a secretary. It employs 2 associate professors, 8 adjunct professors and 1 assistant professor.
Every two years the department organizes an international scientific conference on entrepreneurship, The
first one took place in Cracow (Poland) in 1999, the second one in 2001 in Newcastle (UK), the third one
in 2003 in Cracow again, in 2005 in Stockholm (Sweden) and in 2007 in Krynica (Poland). The
forthcoming conference will take place probably in Durham (UK).
The Department offers the specialization “Entrepreneurship and Innovation” for the students of the major
“economics” for both undergraduate and graduate students. Every year about 60 full time students choose
the specializations, which lasts 4 semesters at undergraduate studies (B.Sc.) and 3 semesters at graduate
studies (M.Sc.). Entrepreneurship and Innovation is also offered as the academic course at PhD studies.
Last academic year we started the e-learning project on innovation “iCOLL” financed the European Union
together with European Business University in Reutlingen (Germany), Corvinius University in Budapest
(Hungary) and others.
The Department cooperates with numerous domestic institutions, other universities and companies. We
also cooperate regularly with Centre for Entrepreneurship at Southern Stockholm University College
(Sweden), Centre for Entrepreneurship at Durham University (UK), Department of Management at Slovak
Agriculture University in Nitra (Slovakia). However we are open for any forms of further cooperation.
Each year the Department prepare a research project within statutory research grants, all of the research
project are dedicated to entrepreneurship and innovation. The staff of the Department realizes also special
purpose grants finances fully be the Polish Ministry of Science and Higher Education and participate in
international projects.
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The Negev Institute (NISPED) is an independent non-profit institution conducting programs of
education, training, project development and consultancy in the field of enterprise promotion,
community empowerment and sustainable human development. NISPED is based in Israel and
draws on the Israeli development experience as well as our extensive knowledge of the
international development experience in all of our work. More information about NISPED can be
found at our web site: www.nisped.org.il
In order to make our programs and materials available to you, we would ask for the names and
contact information (email and telephone) of the individuals in your institution responsible for
small and medium enterprise promotion/development and the development and promotion of
cooperatives.
Please reply to my email ICECOS@nisped.org.il . Thank you for your cooperation in this matter.
Gidon Oren
Coordinator, International Courses
Negev Institute – NISPED
Tel: 972-8-6405432 Fax: 972-8-6405451
gidon@nisped.org.il and www.nisped.org.il
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FON UNIVERSITY
file: http://www.fon.edu.mk/eng/index.html
The Faculty for Social Studies – was born in 2003. Today, it calls FON – FIRST PRIVATE
UNIVERSITY, a model of modern European education. FON University is a complete institution, which
keeps pace with contemporary education trends and builds its name upon the solid basis of the best
teaching staff in the country and abroad, using all modern means and education methods. Our goal is to
create true professionals, each in his/her area of interest, ready to face all challenges of the business
environment. These years of existence have proven our quality and gained the trust of young people,
building simultaneously the brand and the tradition named FON University.
According to this Decision accreditation has been granted to the universities created with the split both in
full as legal entities and separately for each faculty as organizational divisions within each of them, as
follows:
-- at the “FON-University”:
1) Faculty of Law Sciences;
2) Faculty of Political Sciences and International
Relations:
3) Faculty of Applied Languages;
4) Faculty for Detectives and Security Officers;
5) Faculty of Management in the Environment:
- at the “EU-RM”
1) Faculty of Economics;
2) Faculty of Communication and the Media
3) Faculty of Information Technology;
4) Faculty for Public Administration;
5) Faculty of Art and Design;
The University is envisaged to have maximum 4000 students studying in the ratio 1:1. This number also
encompasses the students enrolled on the existing faculties of the EUROPEAN UNIVERSITY –
REPUBLIC OF MACEDONIA which is being split, both in Skopje and in the centres in Ohrid and
Struga.
At an area of 30,000 sq. meters in the area of Aerodrom, the new university campus was open in May
2007. FON University’s campus consists of ultramodern premises, which, in addition to the ability to learn
from expert teaching staff, will enable students to study according to highest world standards. The campus
meets the criteria for best-equipped university in Macedonia and is one of the most beautiful private
university campuses in Europe.
The premises are fit for 10,000 students and contain:
Modern amphitheaters
Classrooms
Reading rooms
Library
Bookstore
Students can spend their spare time in the:
Gym and Fitness Centre
Bowling alley
Squash centre
Coffee Shop
Internet Club
The address of the FON is: Anton Popov Street b.b. 1000 Skopje Теl. +389 2/25 80 222
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CALLS – EVENTS – NEWS

INTERNATIONAL CONFERENCE ON ECONOMICS, LAW AND
MANAGEMENT
“SUSTAINABLE URBANISM DEVELOPMENT”

FACULTY OF ECONOMICS, LAW AND ADMINISTRATIVE SCIENCES

and
“PRO IURE” FOUNDATION

Call for Abstracts
First announcement

June 4th - June 7th, 2008
Tîrgu -Mureş
ROMANIA
PARTICIPAtion fee (includes the conference materials
and proceedings, welcome cocktail, coffee breaks, galla
dinner and reception
for the main author).
ACCOMMODATION
100 € - one participant – one paper
Weabout
suggest
list of hotels
for your
accommodation
Details
theapayment
for the
registration
and hotel
accommodation can be obtained at the contact addresses.
in Tîrgu-Mureş:
! Papers submitted after the deadline cannot be
published!
Hotel Concordia ****
Pensiunea Europa ****
The fees must be paid in to “Petru Maior” University of
Pensiunea Tempo ****
Pensiunea Atlantic *****
Tîrgu-Mureş accounts,
-Hotel
in Ron:
RO33TREZ476504601X000426
, Trezoreria
Continental
***
Hotel Tineretului
**
Tîrgu-Mureş, Cod fiscal 4322831, marking ICELM–3.
**
Hotel „Week-End”
-Hotel
in €: Transilvania
RO74RNCB0193015969130002,
BCR Central,
Tîrgu-Mureş
,
Cod
fiscal
4322831,
marking
Details: on conference website. ICELM-3.
- in $: RO47RNCB0193015969130003, BCR Central,
Tîrgu-Mureş, Cod fiscal 4322831, marking ICELM-3.

25 € - accompanying person
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GENERAL INFORMATION
ICELM-3 is organized in partnership with:
• Faculty of Law and Political Sciences, Versailles Saint-Quentin en Yvelines University, France;
• Metropolitan State College of Denver, USA;
• Entrepreneurship Research and Education Network of Central European Universities ERENET.
The languages of the conference are English and French. Each participant can present only one paper (author or coauthor), which will be published in the volume of ICELM-3 Proceeding. Research papers should be original,
unpublished elsewhere and no longer than 16 pages in length. Detailed information on format and regarding
electronic submission will be available on the conference Web site.
Instructions for Authors. The paper will be written in Microsoft WORD. Page Format: Paper size A4, margins left,
right, top and bottom - 20 mm, (Justified), default font TNR 14 pt, line spacing 1,5; Paper Title: on 50 mm, upper
case, TNR 16 pt, bold, align center; List of Authors: Second line under title, TNR 14 pt, bold (including name,
scientific title and institution); Abstract: include a 200 word abstract, second line under authors, TNR, 14 pt, italics;
Drawings and charts: will be numbered and inserted in the text; Footnote: in the bottom of the page, TNR, 11 pt;
Bibliography: The references, ordered alphabetically, should be at the end of the paper.
Papers shall be e-mailed to your track chair’s e-mail address.
Web: http://eja.upm.ro/icelm3/
DEADLINES
January 20, 2008
February 5, 2008
March 10, 2008
March 30, 2008
May 1, 2008

- Submission of titles and abstracts (about 200 words)
- Notification of abstract acceptance
- Submission of full papers
- Notification of full papers acceptance
- Payment of the participation fee
INTERNATIONAL SCIENTIFIC COMMITTEE

Honorary President
Tudor DRĂGANU, Honorary Member of the Romanian Academy
President
Liviu MARIAN, Rector of „Petru Maior” University
CONFERENCE TOPICS, TRACK CHAIRS and CONTACT INFORMATION
1. LAW and PUBLIC ADMINISTRATION
Brînduşa Marian: +40-727-842222
d1icelm3@ea.upm.ro
2. MANAGEMENT and MARKETING
Andrei Mărginean: +40-744-567439
d2icelm3@ea.upm.ro
3. ECONOMICS (Economics, Accounting, Finance, Banking)
Irina Păşcan: +40-744-363857
d3icelm3@ea.upm.ro
4. SOCIAL and POLITICAL SCIENCES
Maria Georgescu: +40-745-818555
d4icelm3@ea.upm.ro
5. INFORMATION and DECISION SYSTEMS;
MATHEMATICAL MODELLING and STATISTICS
Márta Kiss: +40-740-205279
d5icelm3@ea.upm.ro
6. ENTREPRENEURSHIP EDUCATION
Daniela Dălălău: +40-741-396365
d6icelm3@ea.upm.ro
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MEMBERS OF THE INTERNATIONAL SCIENTIFIC COMMITTEE

Ioan ABRUDAN (Romania)
Bernardo Diniz de AYALA (Portugal)
Gordon ANTHONY (Ireland)
Gyula BAKACSI (Hungary)
Ringolds BALODIS ( Letonia)
Didier BLANC (France)
Franco BOCHICCHIO (Italy)
Gabriela BODEA (Romania)
Beatrice BOISSARD (France)
Vasile BOLOŞ (Romania)
Paul BRAN (Romania)
Alexandru CĂTANĂ (Romania)
Doina CĂTANĂ (Romania)
Silviu CERNA (Romania)
Dragoş CHILEA (România)
Lucian CHIRIAC (Romania)
Jerzy CIESLIK (Poland)
Lazăr CISTELECAN (Romania)
Krisztian CSAPÓ (Hungary)
Alexandre FAYAD (Lebanon)
János FÜSTÖS (USA)
Jean GAYET (France)
Nicolae GHIŞOIU (Romania)
Romulus GIDRO (Romania)
Miroslav GLAS (Slovenia)
Mihály GÖRÖG (Hungary)
Olivier GUÉZOU (France)
György JENEI (Hungary)
Péter KÖRTESI (Hungary)
Jean-Pierre LEBRETON (France)
Viorel LEFTER (Romania)
Ernest LUPAN (Romania)
Ali AL JABAL (Bahraim)
Stéphane MANSON (France)
Liviu MASALAR (Belgium)
Dumitru MATIŞ (Romania)
Ioan MĂRGINEAN (Romania)
Gheorghe MIHAI (Romania)
Ioan MIHUŢ (Romania)
Jean-Claude MILLION (France)

Mircea Ştefan MINEA (Romania)
Radu MOTICA (Romania)
Ramona NEAG (Romania)
Gheorghe NEAGU (Moldova)
Ioan NISTOR (Romania)
Nicola PAPARELLA (Italy)
José ESTEVE PARDO (Spain)
Viorel PAŞCA (Romania)
Jean-Luc PENOT (France)
Angela PERUCCA (Italy)
Rodica Narcisa PETRESCU (Romania)
Sanja PFEIFER (Croatia)
Yves POIRMEUR (France)
Marius POLIAC (USA)
László POÓK (USA)
Corneliu POPEŢI (Romania)
Federico PRUS (Argentine)
Tamás RAPCSÁK ( Hungary)
Constantin ROŞCA (Romania)
Traian ROTARIU (Romania)
Costache RUSU (Romania)
Ioan SABĂU-POP (Romania)
Silviu SBURLAN (Romania)
Emeric SOLYMOSSY (USA)
Michal SOLTÉS (Slovakia)
Antal SZABÓ (Hungary)
Miklos SZABÓ (Hungary
Zsuzsanna SZABÓ (Romania)
Ilie ŞIMON (Romania)
Neculai TABĂRĂ (Romania)
András TORMA (Hungary)
Daniel THIEL (France)
Ioan VIDA (Romania)
Spyridon VLACHOPOULOS (Greece)
Zita Paprika ZOLTAYNÉ (Hungary)
Krzysztof WACH (Poland)
Hans-Jürgen WEISSBACH (Germany)

Remark: Persons marked with orange color are members of the ERENET.
CONFERENCE PROGRAMME

WEDNESDAY, JUNE 4, 2008
900- 2200 Registration: „Continental” Hotel
1900- 2200 Welcome Cocktail, „Continental” Hotel
THURSDAY, JUNE 5, 2008
930-1300 Opening Ceremony
1030-1300 Scientific Sessions
1330-1500 Lunch break
1500-1830 Scientific Sessions
2000-2200 Galla Dinner
FRIDAY, JUNE 6, 2008
900-1300 Scientific Sessions
1300-1500 Lunch break
1500-1700 Round tables:
• European Public Administration
• Sustainable urbanism development
• ENTREPENEURSHIP EDUCATION
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SATURDAY, JUNE 7, 2008
Post Conference Tours.

ORGANIZING COMMITTEE
CO-PRESIDENT
Zsuzsanna SZABÓ
Lucian CHIRIAC
Secretary

Daniela Cristina VALEA
Members
Jean-Luc PENOT (France)
László POÓK (USA)
Péter KÖRTESI (Hungary)
Adrian BOANTĂ
Raul Felix HODOŞ
Brăduţ BOLOŞ
Márta KISS
Rodica CISTELECAN
Andrei MĂRGINEAN
Dragoş CHILEA
Brînduşa MARIAN
Liviu CIUCAN RUSU
Nicoleta MEDREA
Daniela DĂLĂLĂU
Ramona NEAG
Tatiana DĂNESCU
Ioan PASTOR
Corina DÂMBEAN
Irina PĂŞCAN
Lucreţia DOGARU
Ioan SABĂU-POP
Eugenia ENACHE
Olimpiu SABĂU-POP
Maria-Ana GEORGESCU Daniel ŞTEFAN
Emilia HERMAN
Ozana VODĂ

Mail Address
Universitatea „Petru Maior”
Facultatea de Ştiinţe Economice, Juridice şi Administrative
ICELM - 3
Str. Livezeni, nr. 69, Tîrgu-Mureş
540560 ROMANIA
Telephone: + 40-721-433979
+ 40-742-993395
Fax:
+ 40-265-219034
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ALLIANCE OF UNIVERSITIES FOR DEMOCRACY (AUDEM)
ANNUAL CONFERENCE 4-7 NOVEMBER 2007

UNIVERSITATEA BABEŞ-BOLYAI
CLUJ-NAPOCA - ROMÂNIA

Conference Theme:
THE UNIVERSITY IN THE 21ST CENTURY
Founded in 1990, the Alliance of Universities for Democracy (AUDEM) is a consortium of American and
Central European, East European, and South-East European universities united for the common purpose of
supporting institutions of higher learning in North Central/Baltic, Central, South-East and Eastern Europe
and Central Asia and the Caucasus in the transition to their democratic roles in building civil societies and
in market-driven economies. Currently, AUDEM’s members number 50 institutions of higher learning in
CEE and the United States. (For more information about the Alliance and its Members, please go to
www.audem.org. We invite institutions to join to support AUDEM’s work.
The Alliance of Universities for Democracy (AUDEM) will hold its Annual Conference in Cluj-Napoca,
Romania hosted by the Universitatea Babeş-Bolyai, one of Romania’s most distinguished universities.
This year’s Conference promises to be one of the more interesting and best ever. It will also continue to
expand on the range of interests of AUDEM. We invite papers and presentations from colleagues in the
USA, the Baltic States, Central Europe, South-Eastern Europe, Russia, Belarus, Ukraine, Moldova,
Georgia, Central Asia, the Caucasus and other newly independent states. Some funding may be available
to support participants from AUDEM member universities in Eastern Europe. The funding will be very
limited; all participants are encouraged to seek funding from their universities and other sources.
The central themes of this year’s AUDEM conference will be the university in the 21 st Century. Since the
founding of AUDEM, we have been concerned with the central theme – as our name indicates – of
universities and their relation to democratic societies. Different societies of what we can call the post1989 generation are, of course, at different stages of change. But always and everywhere the universities
as a social institution and a center of learning, scholarship and critical reflection are important in fostering
change. This year we ask: how does the university reach out to societies in transition and help them meet
the changes – whether of new democracies, of entry into the EU, of Bologna or even of civil tension. This
is an interesting historical epoch and we are pleased to be able to be in Romania. Romania and other
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transitional and post-transitional societies face interesting times and we look forward to bringing so many
good colleagues together from throughout the region.
In addition to looking at topics related to our central theme, we also invite presentations that reflect on
current political, social and cultural developments in Romania and elsewhere in the region – this will serve
as a historical update since our 2006 meetings. We also invite presentations in the arts, humanities and
social sciences. But we welcome all topics and we invite you to submit your ideas.
University Partnership for Education and Democracy. In 2004 at AUDEM’s conference in Pécs,
Hungary we initiated a major new initiative, to develop the University Partnerships for Education and
Citizenship project (UPEC). This project links member European and US universities with the purpose of
enriching democratic citizenship and civic engagement among university students. UPEC has been
developed through the collaboration of AUDEM with the American Association of State Colleges and
Universities (AASCU), The Council of Europe, The New York Times and The International Herald
Tribune. UPEC is an extension of the American Democracy Project (ADP), organized in the United States
by AASCU and the New York Times. ADP is a national project by member universities throughout the
United States to advance democratic citizenship and civic engagement among American university
students.
We invite interested universities and colleagues in Central and Eastern Europe and the US to work
together on UPEC to help advance democratic citizenship and civic engagement in Central and Eastern
Europe and the United States. This year we are again devoting an entire track to UPEC. We invite
presentations in the UPEC poster session and we invite colleagues to participate in the UPEC roundtable.
We invite submissions for the UPEC Plenary as well.
The Council On Social Work Education (CSWE) This year we feature our new partner from last year –
the Council On Social Work Education (CSWE). The Council will be sponsoring a number of sessions
related to the role of social work in societies in transition and the question of educating people for social
work. We invite presentation proposals and we invite attendees to introduce themselves to representatives
of the Council. The Council will continue to work to set up a permanent AUDEM group on Social Work
and Social Work Education.
The National Association of Ethnic Studies. This year we welcome NAES and its members worldwide,
and we are pleased that it will be sponsoring a number of presentations. You may wish to visit the web site
for NAES: http://www.ethnicstudies.org/. To learn more about NAES, contact the NAES office at
naes@wwu.edu. We look forward to greeting NAES members. Individuals interested in presenting in a
NAES track should submit the proposal both to AUDEM and NAES.
Poster Sessions. This year we continue our commitment to Poster Sessions. We will sponsor Poster
Sessions on all tracks listed below. This will allow participants to talk with presenters and presenters to
meet colleagues interested in their work. If you submit a Poster Presentation, please indicate in the
proposal what equipment you made need: display pad, power point, etc.
About the AUDEM Conference. The Conference is held in English. It is desirable but not required that
presenters bring copies of their presentation or a substantial abstract. Overhead projection and power
point will be available. Time allotted will be about 20 - 25 minutes for each paper plus a limited time for
questions.

Send proposals to Mr. Gábor Czéh at the University of Pecs audem@ki.pte.hu
For additional information about the conference, contact Mr. Gábor Czéh at audem@ki.pte.hu.
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We very much encourage young scholars and junior faculty to participate. We invite alumni of various
exchange programs sponsored by American Councils for International Education and other agencies to
contact those agencies to see if support is available. We also invite papers from undergraduate and
graduate students. Students should indicate their student status (graduate or undergraduate) when
presenting a proposal.
NOTE: Colleagues requiring formal letters of invitation for visa or funding purposes should contact us
(audem@ki.pte.hu) as soon as possible. Invitations will be sent based on the visa requirements of
Romania. Inquiries about visa requirements for Romania should be directed to the Romanian consulate in
your home country. Colleagues are urged to submit early.
NOTICE: Presenters must register for the conference. Presentations and presenters will not be listed in
the printed program if the presenter has not registered. Please watch the AUDEM website –
www.audem.org – for information on registration, fees and the like.
MEMBERSHIP: We invite institutions to join AUDEM. Information regarding membership is on the
website at www.audem.org.

Conference Theme:

THE UNIVERSITY IN THE 21ST CENTURY
Special Tracks

A - University Partnerships for Education and Citizenship (UPEC):
Educating Citizens for the Global Challenge
A - 1-University Partnership for Education and Citizenship (UPEC): Student
Panel on Civic Engagement and the Contemporary Role of Youth in Politics
Student presentation proposals and proposals by Faculty advisers for students are invited.

B - Social Work & Social Work Education Group: Social Work Education
and Practice: Roles and Responsibilities in Developing & Post-Transitional
Democracies and Civil Society.
Presentations are invited on the following themes: International Social Work; Field
Experience/Internships; Immigration/Migration; Curriculum development; Disaster Risk
Reduction; Diversity and Plural Societies and Quality Assurance. NOTE: In making a proposal
for the Social Work Special Track, please indicate clearly that your presentation is designed for
this track.

C - Ethnic Studies – East & West:
(Track sponsored by National Association of Ethnic Studies
See information about NAES above and note that presentations for NAES panels should be
submitted to NAES and AUDEM.
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Conference Tracks
We invite presentations in the following tracks. We encourage colleagues to focus on the
region: Central Europe, South East Europe, Baltics, Central Asia, Caucasus, and Eastern
Europe. Proposed presentations with a wider scope will certainly be welcome as well.

D - Developments in Higher Education in the Region: Institutional Change – New
Directions in Pedagogy – Universities and Society – Implementing Bologna
E - Recent Developments in Romania
F - Recent Developments: Politics, Society, & Life in the Region
G – Social Issues in the Region: Immigration, Labor Migration, Minorities, MultiCultural Societies, Refugees, Brain Drain
H- The Changing Contours of Nationalism and Identity in the Region
I - The Role of Women and Feminist Studies in Transitional and Post-Transitional
Societies
J - Developments in Humanities, Social Sciences, the Arts and Literature
We invite presentations on recent Developments in Art, Music, Cinema and Literature and recent
developments in Academic Disciplines and Intellectual Life (e.g., history, philosophy, literary criticism,
“public” intellectual life, politics, political science, sociology, etc.)

K - Developments in the Business, Business Education & Commerce
L - Posters Sessions:
Poster presentations are invited on any and all topics related to the theme of the Conference or to any of
the tracks. In submitting a Poster Presentation, you must indicate any technical needs (e.g., for Power
Point, slide projector, etc.) although we cannot guarantee that we can meet all needs.

M- Open Session
Proposals on subjects not covered above will be entered into Open Sessions.
Rev. March 17, 2007

14:45
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INTERNATIONAL COURSE
on
COMPREHENSIVE AND EFFECTIVE SUPPORT SYSTEMS
FOR SMES
A Central Contribution to Development
NISPED, located in the Golden Tulip Hotel in Beer Sheva, the capital of the Negev (southern Israel)
4-13 December 2007

Course Objective
The SME community has, in recent years, witnessed with satisfaction a worldwide growing
awareness of the importance of micro, small and medium enterprises to both the national and the
regional economies. We have reached the point where governments recognize that SMEs are
engines of growth and of job creation; that they are vibrant and innovative; that they are flexible
and can adapt to changing circumstances. It is quite clear today, that as a result of all those
merits, SMEs have become a central force in economic growth as well as in social development.
Yet, not withstanding this recognition and the numerous SME support programs available today,
small businesses still face many and varied obstacles and constraints. Some of the problems are
inherent in the very nature of small business and of start-ups, and others are a direct outcome of
economic changes, which can affect SMEs in a more crucial manner than they affect big
businesses.
In order to be effective as well as efficient in the new millennium, entrepreneurial and SME
support systems need to adopt a comprehensive and integral approach in responding to the
complexity of the problems of this important sector.
SME support organisations must, today more than ever, build support frameworks based on an
ongoing process of diagnosing the problems and constantly adapting their services to the
changing conditions of the national and global economy. Only thus will they be able to supply
SMEs with the proper tools to utilize their full potential and to play a major and significant role
in promoting economic and social development in the new millennium of globalization.
This course, which will draw on Israeli and on international experience, will deal with these
problems and with the best ways of establishing and managing such effective and efficient
support systems at both the national as well as the local and regional levels.
The course is being conducted with the support and cooperation of: ISMEA - the Israel SME
Authority, a joint government – private sector organisation.
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Course Program
The course includes frontal lectures, workshops, study visits to relevant institutions and
organizations as well as two days of cultural and historic tours.
The main topics to be covered are:

•
•
•
•
•
•
•
•
•
•
•
•
•
•

Contribution of micro, small and medium enterprises to the economy, to the
society and to the individual;
Main problems and constraints affecting SMEs;
Structuring government policies for further development of entrepreneurship and SMEs;
Role of central, local and regional governments in promoting entrepreneurship and
SMEs;
Establishing and managing effective support systems – the central and the
local/regional level;
Integrating financial and non-financial (training, consulting, etc.) support measures;
Cooperation between government, the private business sector and NGOs for SME
promotion;
Managing local / regional and specialized Small Business Development Centers
(SBDCs);
Promoting entrepreneurship among women;
Role of SMEs in developing rural regions;
Supporting R&D and high-tech start-ups in their first stages;
The era of globalisation - support measures for small and beginning exporters;
Country presentations;
Study visits;

Who Should Attend:
The course has been designed for: decision makers; senior staff of government ministries
involved in economic, industrial and social development; regional and local governments;
entrepreneurial and SME support and promotion agencies; banks; leaders of chambers of
commerce and non-governmental economic and social associations (NGOs); leaders of SME
associations; international organizations involved in development issues; economists; business
consultants and trainers.

Fees and Scholarships
The total fee is Euro 2,850. Partial scholarships are available for participants from developing
countries. This fee covers all in-country costs including tuition, background material, full room
and board (single rooms, breakfast, lunch, dinner and coffee/tea break), all inland transportation,
study visits, visits to cultural and historical places, health insurance and transfer from and to the
airport.

Applications
Candidates must submit the application form available on the NISPED website at
http://www.nisped.org.il/info/english/courses/courses2007/business/20071204.htm.
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Erasmus Policy Statement
Poznan University College of Business and Foreign Languages
Part I
1. obtaining the Erasmus Card, which will help to realize the enterprises on a European scale,
2. continuing the cooperation with the student organizations (for example AIESEC) within the
framework of the enterprises having an intercultural character and concerning the initiative of the
student youth.
3. continuing the research within the scope of acquiring the communicative competences as well as
“Business English” as “managerial competences” in the global intercultural world based on the
case studies, the problem based learning and the participation in the international research
programme Evolute (USA, Finland, Poland, South Korea),
4. undertaking the activities within the scope of international integration of the student youth,
5. continuing the activities within the scope of education and integration of the handicapped student
youth
6. in the years 2007 – 2008: the joint elaboration of the homogeneous educational programmes with
the universities with which PWSBiJO has signed (and will sign) the cooperation contracts; the
common programme and essential contents will be prepared on the basis of the experiences of the
universities taking part in the task as well as the knowledge and the most recent achievements in a
given field; the educational programmes will be also elaborated in such a way so as to ensure the
possibility of their dissemination by the virtual campuses.
7. in the years 2007 – 2009: organising the intensive courses; the task will aim at: passing the
knowledge on to the students, at the same time it will function as the preparation to students’
exchange; the students will get to know the didactic methods of the foreign lecturers, they will
broaden their language skills intensively; on the other hand, the lecturers (scientists) will also
exchange their experiences within the scope of didactics and content-related issues.
8. creating and developing the virtual campuses; in the on-line system the materials and educational
aids will be available; additionally, the students will have an opportunity to familiarise themselves
with the lectures organized within the intensive courses; the accomplishment of the virtual campus
project will also contribute to the dissemination of knowledge among the handicapped people as
they will obtain access to the materials and recordings ( for example from the foreign lecturers’
lectures) via the internet; these people will also have an opportunity of interactive participation,
for instance through the internet communicators,
9. in the years 2007 – 2011: creating the thematic nets within the scope of the following scientific
fields: professional competences, e-commerce, intercultural education, enterprise in the context of
globalisation; in this case the creation of the interdisciplinary teams will be essential, an added
value will be the team members’ internationalism, which will allow the multilateral analysis and
the research of the issues related to the exchange of the research practices used, the knowledge
transfer; the promotion of the innovative and intercultural solutions is assumed.
10. the project of creating and developing during the years 2007 -2013 the thematic net “Business
with class” is of paramount importance for the College; the idea of these enterprises is educating
the students who will not only become the specialists in a given fields but will also be eloquent
and cultural people. The college sees also great potential in the education and integration of
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students through art; within the framework of the thematic net “Business with class” the following
activities are planned: organizing cultural events, classes with actors and trainers concerning
autopresentation, creation methods and creative thinking, techniques of searching for the
inspiration and analogies, history and art classes, promoting the work of the handicapped people.
11. in the years 2009 – 2013: organizing student training trips to the enterprises from different
European countries;
12. in the years 2009 – 2013: organizing the student intercollegiate exchanges.
Part II
The college employs the European system of evaluation ECTS which will allow to adopt the
homogeneous system of marks.
The element of entering into cooperation of PWSBiJO with other European universities will be the
elaboration and deciding on the content-related programmes of the student exchange process, namely the
lists of theoretical issues and practical skills which a student is obliged to acquire during his stay on the
course abroad. The content-related programme will be an essential element of the agreement between the
Universities.
Both the departing and the arriving students will have an opportunity to familiarise themselves through elearning with the didactic programme and the basic material which they will study.
The college will ensure the organizational support for the departing students, namely an intensive
language course, the classes within the scope of practical everyday issues in a target country, the
intercultural training. During their stay abroad the departing students will be able to use the scholarships
(for example scientific) granted to them and they will be partly exempted from tuition.
Students arriving to the College within the exchange will be also guaranteed special support from both the
College workers and the student organization. The College will delegate a worker whose basic task will be
the supervision of the students’ stay process. The College is supposed to give students access to all
necessary materials (free access to the library and the internet) and it will ensure the content-related
consultations with lecturers.
The College will appoint a student organization which will aim at: promoting the notion of Erasmus,
uniting the people who took part in the enterprises organized within the framework of Erasmus
programme, helping the arriving students, organizing cultural and educational events, promoting
interculturalism and foreign languages learning.
The College together with the student organization will be preparing the meetings and integrity trips for
the arriving students.
An additional integrity element will be the fact that the arriving students will join the groups in a given
academic year.
Part III
In the years 2007 – 2009 the College will enter into cooperation with the agents and enterprises from the
UE countries in order to prepare the logistic and organizational background for the realization of the
planned trips. In addition, the content-related programmes of training processes will be elaborated, namely
the lists of the issues and practical skills which a student has to acquire during his stay abroad. The
content-related programme will be a crucial element of the agreement between the College, the Student
and the Enterprise. The College will elaborate the training regulations and appoint a person who will be
responsible for organizing and controlling the training process. The College will ensure the organizational
support for the departing students, namely an intensive language course, the classes within the scope of
practical everyday issues in a target country, the intercultural training. Additionally, the College will help
the students as far as travelling, insurance and accommodation are concerned. During their stay abroad the
departing students will be able to use the scholarships (for example scientific) granted to them and they
will be partly exempted from tuition. The period of the foreign training will be regarded by the College as
included in the educational period and the performed training will be accepted within the obligatory
training.
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TO WHOM IT MIGHT CONCERN
Interested universities and their representatives – first of al the Members of the ERENET – are
kindly requested to contact: Dr Peter Odrakiewicz, Coordinator Management in Business Program
Vice Provost-International Relations Office Phone_direct + 48 501443014
Poznan University College of Business and Foreign Languages
Prorektor-Poznanska Wyzsza Szkola Biznesu i Jezykow Obcych.
ul.Niedzialkowskiego 18 61-579 Poznan, Poland Tel/Fax +48 61 833-1433
e mail: p.odrakiewicz@pwsbijo.pl, www.pwsbijo.pl

73

ERENET Profile Vol. II, No. 4.

www.erenet.org

NEWS RELEASE

DOING BUSINESS 2008:
Eastern Europe Overtakes East Asia on Ease of Doing
Business;
Estonia, Georgia, Latvia in Top 25 Rankings
WASHINGTON, D.C., September 26, 2007 – This year Eastern Europe and the former Soviet

Union surpassed East Asia on the ease of doing business, according to Doing Business
2008—the fifth in an annual series issued by the World Bank and IFC. Several of the
region’s countries have even passed many economies of Western Europe on this score.
Results from the region show that as business regulation eases, businesses are starting up
at unprecedented rates.
Croatia is the region’s top reformer. Along with three other countries in the region, it also
ranks among the top 10 reformers worldwide. Those top 10 are, in order, Egypt, Croatia,
Ghana, FYR Macedonia, Georgia, Colombia, Saudi Arabia, Kenya, China, and Bulgaria.
Reformers made it simpler to start a business, strengthened property rights, enhanced
investor protections, increased access to credit, eased tax burdens, and expedited
trade while reducing costs. Worldwide, 200 reforms—in 98 economies—were introduced
between April 2006 and June 2007.
Eastern Europe and Central Asia saw 59 reforms over the past year—52 positive and
seven negative—that affected the regulatory ease of doing business. “Results show that
as governments ease regulations for doing business, more entrepreneurs go into
business; and this is especially evident in Eastern Europe,” said Simeon Djankov, lead
author of the report. “Eastern Europe has witnessed a boom in new business entry that
rivals the rapid growth in East Asia in the past.”
Georgia now has 15 registered businesses per 100 people (the same as Malaysia). The
Czech Republic and Slovakia each have 13 (the same as Singapore), while Estonia and
Poland each have 12 (the same as Hong Kong, China). “Many of the new companies
are becoming global leaders, such as the Estonian-born software company Skype and
the Czech car maker Skoda,” Djankov added.
Across the region, Croatia, FYR Macedonia, Georgia, Belarus, Turkey, and Bulgaria
improved the most in the rankings on the ease of doing business. Hungary made the
biggest jump among European Union countries. Estonia, the most business-friendly
country of the former socialist bloc, ranks 17th worldwide on the ease of doing business.
Georgia and Latvia are also in the top 25.
Globally, the report finds that higher rankings on the ease of doing business are
associated with higher percentages of women among entrepreneurs and employees.
“Increased regulatory reform leads to especially large benefits for women,” said Dahlia
Khalifa, Doing Business spokesperson. “Women often face regulations that may be
aimed at protecting them, but that instead force women into the informal sector, where
they have little job security and few social benefits.”
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Top reformers in Eastern Europe and Central Asia
Croatia reformed in four of the 10 areas studied by Doing Business. Two years ago,
registering property in Croatia took 956 days. Now it takes 174. Company start-up also
became faster, with procedures consolidated at a “one-stop shop” and pension and
health services registration now online. Credit became easier to access: a new credit
bureau was launched, and a unified registry now records charges against movable
property in one place. In its first two months, €1.4 billion in credit was registered. In
addition, amendments to the country’s insolvency law introduced professional
requirements for bankruptcy trustees and shorter timelines.
Hungary made it easier for entrepreneurs to start a business. Its new Company Act and
Corporate Procedure Act introduced standard forms for incorporation, a “silence is
consent” rule, and electronic company registration. The changes cut the time to start a
business from 38 days to 16 and cut the cost as well. Hungary also sped up the process
for registering property and amended its Bankruptcy Act to give secured creditors
greater priority to the proceeds from their collateral.
FYR Macedonia eliminated the minimum capital requirement for business start-up, sped
up the process for getting construction permits, lowered the corporate income tax rate
to 12 percent (with another cut to 10 percent planned for 2008), and simplified tax
payment procedures. Its ranking on the ease of doing business rose from 96 to 75.
Georgia reformed in six areas. It strengthened investor protections, including through
amendments to its securities law that eliminate loopholes that had allowed corporate
insiders to expropriate minority investors. It adopted a new insolvency law that shortens
timelines for reorganization of a distressed company or disposition of a debtor’s assets.
Georgia sped up approvals for construction permits and simplified procedures for
registering property. It made starting a business easier by eliminating the paid-in capital
requirement. In addition, the country’s private credit bureau added payment
information from retailers, utilities, and trade creditors to the data it collects and
distributes.
Bulgaria eased the tax burden on businesses and made it easier to pay taxes online.
Bulgaria also introduced private bailiffs to improve efficiency in enforcing judgments.
And it made building inspections less burdensome.
Uzbekistan established a special procedure for voluntary liquidation of private
companies and cut the corporate income tax to 10 percent. It also reduced the cost of
property transfers by cutting notarization fees from 10 percent of the property value to a
fee based on surface area. And the country eased business start-up by clarifying
registration rules and removing burdensome procedures.
Armenia introduced a new law that improves bankruptcy procedures. A new private
credit bureau started up, offering online access to credit data. And a new electronic
data interchange system (Direct Trader Input) allows customs brokers to submit
declarations electronically. The system cuts the time needed to prepare and submit
customs documents by three days.
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Other notable reforms in the region
 Albania eased the tax burden by amending depreciation rates and reducing labor
taxes and contributions.
 Azerbaijan cut the time to start a new business from 52 days to 30. It also lowered the
corporate income tax.
 Belarus improved investor protections and set up a one-stop shop for business
registration.
 Bosnia and Herzegovina made trading easier through a new customs law and
customs administration.
 Czech Republic reduced the time to start a bsuiness from 24 to 17 days.
 Estonia amended its commercial code, introducing standard articles of association
for new businesses. It also cut the procedures for business start-up from six to five,
reducing the time needed from 35 days to seven and lowering the cost by half.
 Kazakhstan eased the tax burden by amending depreciation rates.
 The Kyrgyz Republic cut the corporate income tax and abolished social security
contributions. It also reduced pension contributions and cut the value added tax to
14 percent.
 Moldova enacted a new civil procedure code for its courts and cut taxes, including
the corporate income tax and labor taxes paid by businesses.
 Poland cut the cost for registering property and introduced reforms to improve the
efficiency of procedures for enforcing judgments.
 Romania lowered several labor taxes paid by the employer, including social security,
unemployment, and health fund contributions. It also improved access to credit by
allowing borrowers and creditors to agree to out-of-court enforcement of collateral.
 Russia streamlined the construction permitting process, and a new private credit
bureau started up.
 Slovenia lowered payroll taxes, cut the corporate income tax rate, and
strengthened investor protections.
 Turkey lowered its corporate income tax to 20%, and introduced and implemented
online filing. It also reduced the time required for preparing trade documentation.
Doing Business 2008 ranks 178 economies on the ease of doing business based on 10
indicators of business regulation. Singapore, for the second year, tops the aggregate
rankings across 178 economies. The top-ranked countries in Eastern Europe and Central
Asia are Estonia (17), Georgia (18), Latvia (22), Lithuania (26), Slovakia (32), Armenia
(39), Hungary (45), Bulgaria (46), and Romania (48). The rankings track indicators of the
time and cost to meet government requirements in business startup, operation, trade,
taxation, and closure. They do not track variables such as macroeconomic policy,
quality of infrastructure, currency volatility, investor perceptions, or crime rates. Since
2003 Doing Business has inspired or informed over 113 reforms around the world.
The top 25 in the overall aggregate rankings, in order, are Singapore, New Zealand, the
United States, Hong Kong (China), Denmark, the United Kingdom, Canada, Ireland,
Australia, Iceland, Norway, Japan, Finland, Sweden, Thailand, Switzerland, Estonia,
Georgia, Belgium, Germany, the Netherlands, Latvia, Saudi Arabia, Malaysia, and
Austria.
For more information on Doing Business 2008, please contact:
Karina Manasseh (+1 202) 458-0434
Phone_mobile: (+ 1202) 422-5274 Email: kmanasseh@ifc.org
file: http://www.doingbusiness.org/documents/Press_Releases_08/DB_08_ECA_english.doc
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CHINA'S REGISTERED SMEs SURPASS 4.3 MILLION
file: http://news.xinhuanet.com/english/2007-10/21/content_6917493.htm

SHANGHAI, Oct. 21 (Xinhua) -- China's registered small-and medium-sized enterprises (SMEs)
have exceeded 4.3 million and contributed to 58.5 percent of gross domestic production,
according to the SMEs association.
The 4.3 million SMEs, more than 95 percent of which are privately owned, contributed to 50.2
percent the country's total tax revenue, said China Association of Small and Medium Enterprises
Chairman Li Zibin.
SMEs make 66 percent of the country's patent applications and develop about 82 percent of its
new products.
However, Li said that SMEs still have to cope with a number of difficulties, including
inadequate laws and regulations, difficulty in obtaining financing and immature public services
and attracting talents.
To solve the problem, China has come up with a series of measures, including a law on the
promotion of SMEs.
Social conditions for SMEs development are getting better while the SMEs have to optimize its
structure, establish modern enterprise mechanisms as well as improve product quality, enterprise
credit and social responsibility, said Bao Yujun, an expert in SMEs. (1 US. dollar equals 7.51
yuan)
By the end of June this year, China's five large commercial banks including Industrial and
Commercial Bank of China, Agricultural Bank of China, Bank of China, China Construction
Bank and Bank of Communications have granted 1.5 trillion yuan to 535,900 SMEs, 120 billion
yuan or 8.3 percent more than that at the beginning of this year
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HOMAGE TO LIDIA I. SHOKINA

With deep regret the ERENET Editorial Board must share with our readers the sad news
that Lidia Shokina,
has passed away at the age of sixty six following sudden and serious illness.
She was a highly respected member of ERENET and the
list of LIDIA IVANOVA SHONIKA‘s
achievements is long. In addition to her distinction as:
Professor and Member of the Russian Academy of Natural Sciences – RAEN,
she was Professor of the Finance Academy under the Government of the RF,
Lead Auditor of the Bureau Veritas Quality International in Moscow,
Former Co-Chairperson of the UNECE Group of Specialists on Quality Management
System,
Former Deputy General Director of the Committee of the Russian Entrepreneurs
Working with the UNECE Group of Specialists she suggested a
revolutionary new methodology of Integrated Quality
Management Systems. This has been successfully implemented in
many business environments.
Sadly, Lidia Shokina did not live to see the impact of her book
“Evaluating the Quality of Enterprise Management”. This has now
been adopted as teaching material by the majority of Russian and CIS universities so that
her contribution to society will live in the generations that follow.
It is tragic that such a gifted personality, whose skills and sensitivity cured many given up
for lost by doctors, was cut down by her own leukaemia.
Lidia Shokina will be sorely missed. May she rest in the peace of the Lord.
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The address of the ERENET Secretary see below:
Dr. Antal Szabó, Scientific Director
Attila Petheő, Secretary
Budapest Corvinus University
Small Business Development Centre
Room No. 331.
ERENET
H-1093 Budapest, Fővám tér 8.
Hungary
Phone: (+361) 482-5116, Fax: (+361) 482-5408
E-mail: info@erenet.org and antal.szabo@gmail.com
http://www.erenet.org
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